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Abstract

This translation practice selected Chinese Ethnic Business: Global and Local
Perspectives, co-authored by Eric Fong and Chiu Luk, as the translation material. The
reason for the selection is to promote the development of Chinese culture and improve
the level of intercultural communication, which requires a combination of cultural
“Going In” and “Going Out” strategies. The translation and introduction on Chinese
ethnic business books in the western perspective is of great importance to practitioners
in intercultural paraphrase, translation applications and trade practices. This book
systematically describes and analyzes the survival and development of overseas
Chinese ethnic businesses in terms of community development, homogenization and
homeland plot. According to the analysis of theme words in the corpus, the book shows
significant features in the use of technical terms, nominalized words, passive voice and
other aspects, which belongs to the informative text.

For this translation practice report, the preface of the book is chosen as a case
analysis. Based on informative text features, the focus of translation is to objectively
state the information of the source text. In practice, the identification of collocation
meanings, semantic conciseness in code-switching and semantic coherence within the
intra-text become the challenges of translation. Based on linguistic theories such as
collocation, semantic prosody and textually, the translation practice interprets the text
at the lexical, syntactic and textual levels and summarizes the gains and shortcomings
accordingly.

The significance of this translation practice is to popularize the knowledge of
Chinese ethnic businesses to the target readers from a Chinese perspective, enriching
the paraphrase of ethnic cultural content. In informative texts translation, translators
should fully trust the text without highlighting personal voice. By analyzing translation
equivalent unit from the perspectives of collocation, semantic prosody, and intra-textual
semantic harmony, transforming abstract communicative functions between languages
into specific local textual functions is helpful for intercultural paraphrase and
translation teaching. The shortcomings of this translation practice are that the number
of parallel texts collected by the translator is relatively small, and the readability of the

translation and the academic value of the paper need to be further strengthened.

iv
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Chapter 1 Introduction

The introduction is in two parts: the practice background focuses on the historical
background, current state of development and existing problems of the practice; the
purpose of the practice clearly states the main aims and purposes of the practical activity;
and the significance of the practice emphasizes the importance and value of this

practical activity.
1.1 Background of the Practice

The profound and extensive Chinese excellent culture with a long history is
considered the root and soul of the Chinese nation, which embodies the deepest spiritual
aspirations and the most profound spiritual characteristics of the Chinese people, and
represents their unique cultural identity. In the new era, it is imperative to foster the
creative transformation and innovative advancement of Chinese traditional culture,
continuously enhance its influence and appeal, and increase the level of openness of
Chinese culture. So, we must adhere to the strategy of combining “Going In” and
“Going Out” in cultural exchanges. In this process, China should not only reflect on
and learn from the cultures of other nations with an open and inclusive attitude, thus
promoting cultural diversity, but also actively promote its own traditional culture and
showcase the country’s profound foundation and unique charm.

Therefore, the translator selects “Chinese ethnic businesses™ as the text object for
interlanguage interpretation, which is significant on three levels. Firstly, it enriches the
interpretation content and popularizes ethnic culture for targeted readers; secondly, by
telling the story of the survival and development of Chinese ethnic businesses in a
western perspective, it provides targeted readers with diverse perspectives, and
disseminates Chinese traditional culture to the west; finally, by sharing the struggles
and experiences of Chinese ethnic businesses, it serves as a reference for families,
enterprises and individuals aspiring to overseas development. However, the topic of
Chinese ethnic businesses has not been sufficiently translated or given sufficient
attention at home and abroad. Even in few translations, the theories used are mainly
limited to sociology and economics. As a result, it is worthwhile to conduct a thorough
investigation into this subject (Zhou Min & Wang Dalei 2021). Accordingly, the
translation report selects the book Chinese Ethnic Business: Global and Local

1
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Perspectives as Chinese translation material that describes the survival and
development of Chinese ethnic businesses, whose aim is to share information about
Chinese ethnic enterprises with the target readers.

The book is divided into three parts respectively covering three main topics: the
effects of economic globalization, the effects of transnational connections on the
functioning of Chinese ethnic businesses, and the relationship between the local urban
structure influenced by economic globalization and the growth of Chinese ethnic
businesses.

The primary objective of this translation is to ensure accurate conveyance of the
book’s information, facilitate the target readers’ understanding of its content and
significance. To achieve this, the translator employs corpus linguistic theory, guiding
effective translation strategies at the lexical, syntactic, and textual levels. This approach
aims to provide fellow translators with fresh insights and directions in translating

similar subjects or informative texts.
1.2 Purpose and Significance of the Practice

The aim of the translation practice is threefold: (1) to share the survival and
development history of overseas Chinese enterprises from a western perspective,
providing diverse viewpoints for Chinese readers interested in intercultural
communication; (2) to enrich the paraphrase content of Chinese ethnic businesses, and
popularize ethnic cultural for Chinese readers; (3) to offer guidance for businesses,
families, and individuals aspiring to develop overseas by drawing on the struggles of
Chinese ethnic businesses.

The translation practice not only offers ideas for other translators but also holds
significant importance. Firstly, by using linguistics and translation theory, the text
object of “Chinese ethnic business” is selected for interlanguage interpretation, which
enriches the interpretive content of the text object from a linguistic perspective.
Secondly, the source text integrates information explanation, academic argumentation,
and ethnic cultural interpretation, and selects appropriate strategies, methods, and
techniques for Chinese translation and explores the methodological implications of
combining text type, thematic content, and translation practice. Additionally, it
highlights the value of the translation for popularizing thematic knowledge, academic

exploration, and promoting the “Going Global” initiative for Chinese target groups.
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Chapter 2 Pre-translation Preparations

The pre-translation process involves three main procedures. Firstly, the translator
collects parallel text information, such as the author’s education, family history, writing
background, and related works. Secondly, the translator determines the type of text
through a comprehensive reading of the source text and corpus analysis. Lastly, as each
type of text has its own style and characteristics, which requires different translation
strategies, the translator selects appropriate translation tools and theories based on the

type of text.
2.1 ldentification of Text Types

Translation texts can be classified into three types, namely expressive,
informative, and vocative (Reiss 2004). Each type of text has its own unique style and
characteristics, requiring different translation strategies. To successfully translate
different types of text, it is crucial to possess a solid command of the target language,
along with a comprehension of its type and style, and target audience of the source text
(Newmark 1981, 1988). By using the Brown corpus as a reference corpus and AntConc?
software to generate a keyword list, the translator discovered that most of the words in
the text are nominalized from verbs by ending with “tion”, “ment” or “ance”, such as
“concentration”,  “limitation”,  “operation”, “participation”, ‘“development”,
“management”, “arrangement”, “investment”, “importance”, “significance”,

29 13

“maintenance”, “assistance”. Apart from these, there are many technical terms in

99 e

specific fields, such as “enclave economy”, “transnational linkages”, “Chinese ethnic
business”, “economic sociology”. Accordingly, it is confirmed that the text is an
informative text.

Based on the informative text type, the translator primarily employs functional
equivalence theory (Nida 1969) and lexical grammar theory (Sinclair 2000) for
translation, using concise language and expression to convey ideas. Additionally,
several online translation tools, such as Baidu and CNKI Translator Assistant, were

tested and their results compared to select one or two tools. The text type of this

1 Antconc software is a corpus retrieval tool developed by Professor Laurence
Anthony, Waseda University, Japan. Its core functions include word lists, keyword lists
and concordance.

3
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translation practice report is informative, and has an academic style; Translators must
reflect not only the objectivity of the information text and the looseness of the cultural
text, while also maintaining the rigor of the academic text. The translation should be

easy for the general public to read and understand.
2.2 Determination of Translation Tools

Firstly, the translator used several online translation tools, including Baidu
translation, DeepL translation, Youdao translation, and CNKI translation assistant, to
translate a paragraph. After comparing and analyzing several translation results under
combining the text type, the translator found that CNKI translation assistant provided
better translations for some official or academic words. Baidu translation, on the other
hand, was better in terms of accurately expressing information and writing smooth
sentences. So, the translator decided to combine the two translation tools to translate
the text. Lastly, the translator refined the text by importing MemoQ? to unify the format

and ensure terms consistency.
2.3 Application of Theories

This translation practice utilizes translation theory and linguistic theory under
rooting in the framework of the extended units of meaning (Sinclair 1996, 2004; Li
Wenzhong 2021), which mainly examines the structural characteristics of Chinese and
English node words, the interaction between structural elements, and the corresponding
relationship of translation equivalence in structural formation. In specific operations,
the analysis of extended units of meaning keeps the nodes unchanged, sequentially
describes collocation, colligation, semantic preference and semantic prosody, and
finally summarizes the units of meaning (Liu Yunfeng 2023). Pu Jianzhong (2014)
points out that the concepts of meaning unit, translation unit and corresponding unit are
three different but closely related terms proposed in different contexts. The meaning
unit refers specifically to the lexical item or meaning unit that Sinclair described in
detail in his two papers in 1996 and 1998. A translation unit is the smallest,
monosyllabic linguistic unit in the source language that can have only synonymous

translation equivalents in the target language. Li Wenzhong (2010) proposes the

2 MemoQ is the first computer-aided translation software developed by kilgray
translation technology company in Hungary. Its core functions mainly include editor,
translation memory, term management, machine translation and post editing.

4
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concept of “corresponding unit” to define it as “any recognizable text block or segment
in both the source and target text”. He explicitly states that “the translation unit, like the
meaning unit, is an analytical theory and cannot be used for identification operations”.
The concept of the corresponding unit does not take into account elements such as
“monosemy” and “minimality”, which increases the flexibility in the manual
identification of corresponding units.

Translators employ the theory of functional equivalence, which prioritizes the
communicative functional equivalence of texts across languages at the lexical,
syntactic, and textual levels (Nida 1969). Refining the abstract concept of
“communicative function” into specific textual functions requires the lexical grammar
theory (Sinclair 2000), namely, it highlights the integration of lexis and grammar, the
compatibility of form and meaning, and the collaborative creation of meaning or
function in specific textual contexts.

Semantic prosody is a linguistic concept that refers to the semantic tendencies and
emotional connotations of words or phrases in specific contexts. Louw (1993) put
forward the concept of semantic prosody, defining it as “a language form influenced by
a consistent semantic environment surrounding its collocations, which is referred to as
semantic rhyme in this article”. Subsequently, Louw clarified that Sinclair was the first
to observe the phenomenon of semantic prosody and gave it its name. It encompasses
a range of complex features related to word meaning, such as evaluative meaning,
stylistic style, and thematic content, which interact to form the overall perception and
attitude of language users towards a particular topic or situation. Semantic prosody
implies that the meanings of focal words and their collocations are interwoven and
mutually influenced, enabling the expression of speakers’ attitudes and communication
intentions through this interactive process. (Sinclair 1996, 2004; Gao Ge & Wei
Naixing 2017, 2019).

Semantic prosody can be classified into three categories: positive, neutral, and
negative (Stubbs 1996). Positive semantic prosody pertains to the co-occurrence of
lexical units primarily exhibiting positive semantic traits, thereby fostering a favorable
semantic ambiance. The negative semantic rhyme features collocations of lexical items
with distinctive negative semantic characteristics, creating an overall negative
atmosphere. In contrast, the neutral semantic prosody attracts both negative and positive
collocations, resulting in a more complex semantic feature. Stubbs (2001) believes that

5
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“semantic prosody is a feature that can span several (language) linear units... semantic
prosody expresses the speaker’s attitude”. Indeed, Sinclair’s paper (1996) also
emphasized that semantic prosody expresses the speaker’s attitude and is more

pragmatic than semantics.
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Chapter 3 Case Analysis

Having identified the text type as informative, the translator proceeded with the
translation process. The translator first utilized translation tools for a test translation
and then combined relevant parallel texts to polish and improve the translation.
However, the translator encountered some difficulties in choosing lexical meanings,
realizing conciseness of sentence, and attaining coherence of discourse. To overcome
these difficulties, the translator flexibly applied the theory of functional equivalence,
transforming abstract functions into concrete lexical-grammatical actions, guided by
the lexical grammar theory. This approach helped to resolve the challenges and
ensure a more accurate and effective translation.

When dealing with cases, the translator delves into the text from three distinct
levels. This includes single-word terms, compound units of meaning, long sentences,
and discourse coherence. At the lexical level, the model of Extended Unit of Meaning
(Sinclair 1996) is employed by the translator to analyze collocations, colligation,
semantic preference, and semantic prosody. At the syntactic level, attention is paid to
the structure, tense, voice, and form of clauses or sentences composed of word
combinations, as well as the identity of the formal structure and meaning expression of
clauses or sentences. At the textual level, the use of lexical and grammatical cohesion,
as well as discourse coherence theory (Halliday & Hasan 1976), achieves functional
equivalence or semantic harmony between languages through linguistic means such as

reference and anaphora.
3.1. Choice of Lexical Meanings

The challenge of “choice of lexical meanings” will be addressed from two
dimensions: verification of technical terms by collocates and analysis of non-technical
phrases by semantic prosody. Firstly, “verification of technical terms by collocates”
involves carefully examining the collocations, or the words that frequently appear
together with the technical terms in the source text. By analyzing these collocations, we
can gain a deeper understanding of the context and specific meanings of the technical
terms, ensuring that the translated terms are accurate and fit within the overall context
of the text. Secondly, “analysis of non-technical phrases by semantic prosody” focuses

on exploring the semantic atmosphere or prosody of non-technical phrases. Semantic
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prosody refers to the consistent atmosphere or emotional coloring that a particular
phrase or word combination evokes. By analyzing the semantic prosody of non-
technical phrases, we can capture the subtleties of meaning and ensure that the
translated text retains the same emotional and contextual nuances as the original.

By combining these two approaches, the challenge of choosing appropriate lexical
meanings in translation can be effectively addressed, which ensures that the translated

text is both accurate and semantically coherent.
3.1.1 Verification of Technical Terms by Collocates

In the source text, there are numerous technical terms in the field of economics
that are difficult to identify or accurately translate using a parallel corpus. Technical
terms refer to terms that are only used within a certain professional scope or those
closely related to it, and are unfamiliar to most people engaged in other professions. It
is worth noting that as technology continues to advance and knowledge becomes more
accessible to the masses, some technical terms will gradually become known and used
by the general public. In this case, they can no longer be considered technical terms,
such as “cancer”, “alloy”, “computer” (Huang Renjie & Yang Huizhong 1984).

By combining context and vocabulary, the translator can lock in its general
meaning. When reading or listening to others, we usually focus not just on a single word
but on the whole phrase or sentence, and infer its meaning by understanding the
relationship between words and contextual information. For example, in the sentence
“The cat is sitting on the mat”, even if we do not know the exact definition of the word
“mat”, we can infer from the co-text and the combination with other words that it can
refer to objects such as “carpet” or “mat”, because cats usually sit on such objects.
Similarly, in more complex texts or dialogues, translators may need to combine more
information and background knowledge to understand the specific meaning of some
words or phrases.

And then, the meaning of technical terms is ultimately determined by combing
CNKI to retrieve keywords or related terms.

Example 1

ST: Enclave Economy

TT: Hb&TT

Analysis: By indexing the collocations of a word in AntConc, it is possible to
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observe which words frequently occur with it in the text and thus to infer its meaning
and usage. When the collocations of the target word were indexed in AntConc by the
translator, its common collocations were found. such as “ethnic (FCJZHT)”, “solidarity
(#14%)” and “sociological (11:4>24[#))” were found. From these observations it can be
concluded that the word may be related to concepts such as culture, society, ethnicity
or solidarity. Therefore, it is translated as “ KHLZE7%, and it pertains to a regional
economic development model where two independent administrative regions, despite
their disparities in economic development, collaborate by overcoming regional
restrictions. This collaboration is founded on principles of equal consultation and
voluntary cooperation, enabling them to jointly establish and cultivate diverse industrial
parks in designated areas. Through mechanisms of cooperation, including planning,
construction, and management, these regions aim to achieve mutual benefit and a win-
win situation. Furthermore, relevant literature on the topic was searched for by the
translator through CNKI, and it was found that there are some papers on the theme of
enclave economy. So, the translation for “Enclave Economy” was “ K 1 £ 55,

Example 2

S T: Chinese Ethnic Business

TT: B NEE MWL

Analysis: When translating the technical terms, it was discovered by the translator
that different translation tools provided varying meanings, such as “H [& RSk, «
AR, “HEE AL, “HEfr k>, ete. Unlike the term “Economic Globalization”,
no matter which translation tool is used, they will ultimately obtain a translation of “#:
UF 4= Ek1L . The collocations of the target word were indexed in AntConc, and its
common collocations, such as “operation (££7& . A #])”, “location (f. & . 3%FT)”,
“global (&Ek¥)”, “dimension (Fu . Fi)”, “development (& J&)” were discovered
by the translator. From these collocations, they suggest that the target word is likely to
be associated with concepts such as business operations, geographical location, global
scope, the scope or scale of a project or entity, and the process of development or
growth. After then, the translator searched for relevant literature on the topic through

CNKI and found that the translation for “ji% &5 42 Mk was “ethnic business ”, SO

“Chinese Ethnic Business” translated into “f A\ & b
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Example 3

S T: Bamboo Network

TT: 7T

Analysis: When the collocations of the target word were indexed in AntConc, its
common collocations, such as “Forbes”, “Andrew”, “Goldberg”, “Roger”, “Howard”
were discovered by the translator. Since the collocations are personal names, which can
be inferred that the target word might refer to a specific person, potentially a well-
known person in a particular field or industry. The translation of technical terminology
can be obtained from the literal translation of its literal meaning, but its meaning needs
to be understood in context. The term means the network of Chinese entrepreneurs with
large group companies in Southeast Asia, which consists of hundreds of companies in
Asia. These companies are owned and managed by overseas Chinese entrepreneurs and

have extensive links with their home country. So, the translator translate it into <177 [*”.

3.1.2 Analysis of Non-technical Phrases by Semantic Prosody

The analysis of non-technical phrases through the lens of semantic prosody
involves a deep exploration of the underlying emotional and contextual nuances
embedded within these phrases. Semantic prosody refers to the consistent atmosphere
or emotional coloring associated with a particular word or phrase combination. By
examining the semantic prosody of non-technical phrases, we can gain a better
understanding of their subtleties in meaning and how they contribute to the overall tone
and message of the text.

Example 1

ST: “One of the consequences is that the ethnic businesses of some larger groups

may face a dilemma of growth.” (p. 30)
TT: HERZ &, —SBORMAR a AM T B i i A 5

Analysis: Semantic prosody expresses the speaker’s attitude, which can be divided

into three categories, respectively positive, neutral, and negative. For the word
“dilemma”, it itself carries a negative meaning, indicating a difficult choice or situation.
Therefore, when translating content related to “dilemmas”, translators usually choose
vocabulary or expressions with negative semantic tendencies to convey this dilemma
or contradiction. The word “consequences” is usually neutral in English and can
indicate “45 54 or “J5 2, which can be both positive and negative. However, when

10
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used together with negative vocabulary such as “dilemma”, translators may prefer to
choose words with negative meanings to translate “consequences” in order to maintain
the emotional and semantic tendencies of the source text, in order to reflect the adverse
consequences of this dilemma.

So, the word “consequences” should be translated with a negative semantic
tendency, the meaning of “/= % is the most appropriate.

Example 2

S T: “Chinese language media did not form a significant ethnic institution at that
time, because of the extremely low levels of literacy and Chinese language proficiency
among many older immigrants, the limited scale of ethnic economies, and the face-to-

face patterns of interaction among co-ethnic members in segregated enclaves.” (p. 38)

TT: HTWHZZFERERIRTFFEMPOEAGIELIAC, I EiRE&EFHES
PR, R B A Y s m [R] A RS A ) T %o T ) LA S, AR AR I E R T A — A
H ERMLAL o

Analysis: Semantic prosody implies that the meanings of core words and their
associated collocations are intricately intertwined and mutually influenced, so the
negative semantic prosody features collocations of lexical items with distinctive
negative semantic characteristics, creating an overall negative atmosphere. For
example, the lexical item “extremely (#%+L)” tends to be paired with words that have
negative connotations, such as “pain”, “fatigue”, “bad”, and so on. This suggests that
“extremely” often appears in contexts where the intensity or severity of a negative
situation or negative connotations and implies the author’s negative attribute, which
should be followed by a series of negative semantic tendency, just like “low (fik1¥))”,
“limited (5 FR17)”, “did not (FFAR)”.

Example 3

S T: “The Chinese exclusion immigration policies implemented in all of these

countries in the late eighteenth century and early nineteenth century seriously curtailed

the growth of their Chinese populations, which led to the stagnation of Chinese

businesses.” (p. 21)

TT: /ML RE It y], & ESeATHHEER, ME RS 7P ERRA
MR, SR N & AP AET .

Analysis: The negative semantic prosody is characterized by the collocation of

11
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lexical items that possess distinct negative semantic traits, thereby generating an overall
negative tone or atmosphere. For example, the lexical item “seriously (=& 3. I
H)” indeed implies a negative attitude or a sense of gravity or severity. Therefore, it
typically follows events or situations that are described in a negative or serious manner.
For example, in the sentence “The situation is seriously affecting our operations”, the
word “seriously” modifies the verb “affecting” to indicate that the situation has a
significant and potentially negative impact on the operations. This usage conveys a
sense of urgency and gravity about the situation. So the word “seriously” should be

followed by a series of events with a negative level of expression, just like “curtailed (

FRH), “led to (7:2X)”, “the stagnation ({57 ANHT)”.
3.2. Realization of Conciseness in Sentence

English, which is primarily morphologically oriented, relies heavily on explicit
grammatical markers and structures to convey meaning. Conversely, the Chinese
language is primarily semantic-oriented, where meaning is often implicitly inferred
from contextual cues and word order. This difference in linguistic structure presents
significant challenges when translating from English into Chinese.

During the translation process, it can be discovered that the source text contains
complex sentence structures with multiple modifying and coordinating elements, as
well as semantic repetition. These elements may hinder the reader’s understanding of
the text. When translating from English to Chinese, translators must take into account
the differences in sentence structure and word order. English sentences tend to be more
complex, with lengthy modifiers and parallel structures, whereas Chinese sentences
tend to be shorter and more concise. As a result, Chinese sentences may need to be
rearranged or redundant elements may even need to be eliminated by translators to
maintain the same meaning while ensuring a natural and fluent flow.

To address these challenges, various translation techniques and strategies can be
employed by translators. For example, the sentence can be restructured to be made more
concise and clearer in the target language. This might involve rearranging the word
order, condensing redundant information, or splitting long sentences into shorter, more
manageable units.

Therefore, the translator simplifies sentences or paragraphs by omitting

unnecessary modifiers, eliminating semantic duplication, and splitting long sentences

12
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into shorter ones, which makes the translation more concise and understandable.
3.2.1 Omitting Unnecessary Modifiers

English often contains redundant adjectives and adverbs. These words are
common in English but when translated directly into Chinese, they become unnecessary
because their meanings are already included in the modified language or sentence.
When translating from English to Chinese, it is possible to omit unnecessary modifiers
to avoid redundancy.

Example 1

S T: “Yet, they have belied the_very important fundamental changes among

Chinese businesses shaped by the broader set of constraints and opportunities of the

emerged and consolidated economic contexts in which they are embedded.” (p. 23)
TT: R0, AR 7 NRE L IR, XA 2 A G

B — R FI kAL I B o

Analysis: The underlined part “very important” modifies “fundamental changes”,

but “fundamental” has a meaning of “very important”, so “very important” is an
unnecessary modifier; The underlined part “emerged” and “consolidated” forms a
contrast, modifying “economic contexts”. If the underlined part is translated, the entire
sentence will be particularly cumbersome, and if not translated, the meaning of the
entire sentence will not be affected.

Example 2

S T: “The increase in the flow of international capital and the intensity of

connectedness of the labor market has had a major_direct and indirect impact on the

development of ethnic businesses.” (p. 25)

T T: EPRSE AR IR 5T 3 T T i S B A, X I e Al % e 7™
GNP

Analysis: The undine parts “major” and “direct and indirect” are both used to
modify “impact”, “impact” contains direct and indirect influence, too much
modification is easy to confuse, and the removal has no influence on the meaning of
the original sentence.so, to make the sentence concise, retain shorter modifier.

Example 3

S T: “By the end of the eighteenth century, Chinese businesses had come into

existence to meet the needs of the growing numbers of Chinese sojourners in a few

13
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cities in these countries.” (p. 21)
TT: /)UK, A NIREERT R, HENRE ML NE A,

Analysis: The birth of enterprises means an increase in certain needs, and with

more people, there will be more needs. so “the growing numbers of” modifying
“Chinese sojourners” is not necessary; “in a few cities in these countries” modifiers
“Chinese sojourners” is not necessary to indicate, so delete these unnecessary modifiers

to make sentences concise.
3.2.2 Eliminating Semantic Duplication

In English, semantic repetition, or the use of similar or identical words or phrases
to convey the same meaning, is common, especially for emphasis or rhetorical effect.
However, deleting one of the repeated elements often does not alter the fundamental
meaning of the sentence. This is because English grammar and syntax often allow for
flexibility in word order and redundancy, and the meaning can often be inferred from
the context.

Example 1

S T: “In the following discussion, we highlight three possible areas of studying
economic globalization and ethnic businesses. In the first part, we discuss how the flow
of international financial capital and human migration affects the development of
Chinese businesses, which in turn affects the Chinese community. Second, we focus on
how the transnational linkages of ethnic members affect the operation of Chinese
businesses. After all, economic globalization is about the economic and social linkages
of individual businesses with their counterparts in other countries. Third, we address
how the local urban structures affected by economic globalization shape the
development of Chinese businesses.” (p. 25)

TT: /ELTFRHeH, FATHET 1 A5 e BRACARE AL =N T B AR < 0 4
. — 2 E R R ARSI TR0 e A Al R (B, HETT S 1 A AL
X IR 85 B R AR B IR, YT, AU AR
AR 5 oAt B X AR KRR AT A 2 R . =R AT 2B 1) 1
3 T Sl R e N R ARl A R A

Analysis: The translator discovers that this is a parallel paragraph. For example,
the four underlined parts, respectively “we highlight” , “we discuss”, “we focus on”,

and “we address”, all have the same meaning, that is, they all indicate the meaning of “
14
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AT oR M, FATE”. If all of them are translated one by one, it will appear
cumbersome and redundant in the translation, resulting in a particularly long translation
length and reading difficulties for the target readers. Therefore, when translating the
paragraph, in the case of semantic repetition in the paragraph, the translator only needs
to translate any one word and not the other words.

Example 2

ST: “In addition, the advantage of focusing on the businesses of one specific ethnic
group in different countries is that it helps filter findings linked to cultural differences
among groups.” (p. 19)

TT: AN, RIEAFE SR ERRE R, A BT iR R SOl 72 7 1
FHFR KN

Analysis: When translating the sentence, the translator discovers that the word
“advantage” means “f #J, % and the word “help” has a meaning of “# 8}, A
. Although these two words have different parts of speech, they cause repetition in
semantics. Therefore, only one of the meanings of the two words needs to be retained.
Additionally, “One” and “specific” also have different parts of speech but semantic
duplication. Because “One” means “-— >, which indicates its specificity, and
“specific” has a meaning of “FAKH], #%#7E 1), which is semantically repetitive with
“One”. So, in order to simplify the source text, the translator just retains one of both.

Example 3

S T: “Most of these studies focus on large businesses with substantial financial

capital. In this collected volume, we focus our study on the three major receiving

immigrant countries (i.e., Australia, Canada, and the U.S.).” (p. 20)

TT: XL FREPENA RE SRR AR KR M. ARG, AT AT T E
SUBAEIR RN s KFNSEE .

Analysis: The phrase “focus on” means “4HF, F#T,and the phrase “most

of” has a meaning of “ X%, KB4, which suggests that a high proportion of
quantity, and its meaning is equivalent to the meaning of “# T, & T”. So the
two phrases indeed have the same meaning, namely “£ 1. Besides, the underline

part “the three major receiving immigrant countries” respectively refers “Australia,

Canada, and the U.S”, so the translator deletes the former.
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3.2.3 Splitting Long Sentences into Short Ones

When encountering a long sentence in English, it is often beneficial for the
translator to follow the practice of “splitting, translating, and integrating”. This involves
dividing the long sentence into several logical or syntactical parts, translating each part
individually, and then reassembling them in a way that adheres to Chinese speaking
habits and grammar rules.

Example 1

ST: “(1) Further facilitated by (2) lower transportation costs, (3) international trade
agreements, (4) and immigration policies that target skilled workers, (5) international
labor migration has intensified in recent decades.” (p. 25)

TT: i JL AR, B AR RS, i B EBR5T 5 U FI BB 1) SR,
I B 8] 55 TIE AR R A o

Analysis: The underlined part of the source text is a long adverbial to explain the
reasons for the events in the main part. It shows that there are two reasons; one is
transportation costs, the other is policy support. If the translation is not separated, the
whole adverbial part will appear particularly lengthy and hierarchical.

Example 2

ST: “(1) There has been a challenge (2) in recent decades (3) to focus on internal
business dynamics (4) as the operations of these businesses have been increasingly
affected by the global environment.” (p. 20)

TT: )UK, BT X i) SRR 52 B BRI REI, X #R
BEBTR, —H M

Analysis: This sentence is very long, so we need to split it into four parts and to
translate them one by one, and finally adjust them. “There has been a challenge” is the
formal subject, “to focus on internal business dynamics” is the true subject, and “in
recent decades” is a time adverb; The word “as” guides the adverbial clause of reason.
According to Chinese expression habits, time adverbials are placed at the beginning of
a sentence, followed by an explanation of the reason, and finally the result.

Example 3

ST: “(1) Authors have addressed recent developments of Chinese businesses (i.e.,
ethnic media, ethnic banking, and industrial diversity and dispersion) (2) that were

largely driven by international capital and labor migration (3) and highlighted their
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effects on ethnic communities.” (p. 26)

TT: fEENA T RNGE SR EGH AR N RGRER RIRARAT L, 7k
ZAEPER PR, JRoRIR BT TR BGEAL X R, T X Al 3 R [ B
TANT7 50 1T RS B AN

Analysis: This sentence is very long, and the main part of it is “Authors have
addressed...and highlighted...”. The word “that” guiding a postpositional relative
clause modifiers “Chinese business”, and if the attributive part is directly translated, it
will appear cumbersome and not readable. So, we need to split it into three parts and to

translate them one by one, and finally adjust them.
3.3. Attainment of Coherence in Discourse

According to Halliday and Hassan (1976), a text is not simply a mechanical
combination of sentences, but rather an organic and dynamic composition of words,
sentences, and paragraphs. They argue that certain words in a sentence are related to
the context in a continuous line, while the specific meaning of other words should be
derived from the context. The former is referred to as the connecting term, and the latter
as the connected term, creating a street junction relationship between the two. Discourse
is a complete unity of form and meaning due to its cohesive relationship.

The cohesion methods employed in English and Chinese encompass reference,
substitution, ellipsis, conjunction, repetition, synonyms, antonyms, hyponymy, and
collocation. Nevertheless, the utilization frequencies of these techniques vary
significantly between the two languages, necessitating a nuanced understanding when
translating between them. So, when translating from one language to another, the
appropriate cohesive devices should be adjusted accordingly. In most cases, when
translating from English to Chinese, the logical and hierarchical relationships in
Chinese should be supplemented.

3.3.1 Adjusting Cohesive Devices

In translation practice, adjusting cohesive devices is an important link to ensure a
smooth, natural and logical translation. The cohesive devices mainly include reference,
omission, connection, and lexical connection, which play a role in connecting sentences
and paragraphs, and constructing discourse structure in the original text. In the

translation process, due to language differences and cultural backgrounds, the cohesive
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devices in the original text may not be directly applicable to the translation, so
appropriate adjustments need to be made.

Example 1

ST “Although some of the new immigrants have low levels of education, a substantial
proportion of them have completed a university degree, or even graduate training.” (p. 21)

TT: B EHBRNZE TR, EEPAS—# NCERREE
fir, HZRuIARF.

Analysis: The underlined part is nominal repetition, which can be referred to by
pronouns. “them” is the pronoun of “the new immigrants”, and “the new immigrants” is
the superordinate of “them”. When translating from English to Chinese, don't need to
translate into “#71#£ [X.”, just replace with “JL 7,

Example 2

S T: “To advance the goals, we will situate the discussion in the study of ethnic
businesses by highlighting the history of the Chinese in relation to their business
activities in the three countries (Australia, Canada, and the U.S.) and by outlining the
theoretical discussion of ethnic businesses, in particular Chinese businesses, in the
remaining sections of this introduction. By doing so, we will relate how the chapters of
this book contribute to the full picture of ethnic businesses and globalization.” (p. 19)

TT: JyEiE L b, AR Rk He e LA R | N R S5 [
WIS, FFAES T HRER WA AR, Rl X 8 NRE BT IR .
B, AT PR AR A TR R BLR A AL AT BRI 4

Analysis: The underlined part “By doing so (il il iIX #£ 4 f . k. |11k) ~ refers
to the front section part, which is, in short, the discussion of Chinese ethnic businesses.
When translating from English to Chinese, there is no need to repeat the translation,
just replace with “H .

Example 3

S T: “While most of the earlier Chinese immigrants had limited skills and a low

level of education, the social and economic backgrounds of these new immigrants are

more varied.” (p. 21)

TT: BRI RZH P ERRIEER, 2HEKFHER, (HHA A
EZR AP i

Analysis: The underlined part “these new immigrants” refers to “Chinese
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immigrants” mentioned earlier, and there is no need to repeat them when translating,

just use pronouns to translate them as “J:”.

3.3.2 Visualizing Hidden Cohesive Relation

Visualizing hidden cohesive relation mainly refers to expressing the information
in the source text in a more obvious form in the translation, and enhancing the logic and
interpretability of the translation by adding explanatory phrases or conjunctions. In the
process of translating from English to Chinese, it is crucial to clarify and conceal the
cohesive relationships. Due to the differences in grammar structure, expression
methods, and cultural backgrounds between Chinese and English, the cohesive
relationships in the source text are sometimes not directly manifested literally, but need
to be revealed through a deep understanding of semantic and logical relationships. This
requires translators not only to accurately understand the literal meaning of the source
text, but also to delve deeper into the logic and context behind it, so as to appropriately
highlight these relationships in the translation.

Example 1

S T: “Although research has argued the importance and benefits of maintaining

transnational networks among immigrant entrepreneurs, why do not all immigrant
entrepreneurs maintain transnational business networks? The question is rarely
addressed.” (p. 27)

T T: REWITCRIE | RFFES E 2% 5 B EZ A ar b, 9 R ARRTE 18 KA
MK ERORFFIZ A R4 7 (EAE, IXA 1A AR A4 A

Analysis: There is an implicit inflection between “importance and benefits” and
“rarely”, When translating from English to Chinese, we can add some words to indicate
inflection like “{H&”.

Example 2

S T: “The increasingly multinational nature of corporations creates more
opportunities for ethnic members who are familiar with local affairs and culture in their
home countries.” (p. 29)

T T BRI 2 B Al o B [ Aol DA D9 2828 24 i 5 55 AN ST AL B TR 7 ok
AENE T EZ RS

Analysis: There is an implicit causality between “corporations” and

“opportunities”, Because more and more companies are becoming multinational
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corporations, there are also more job opportunities. When translating from English to
Chinese, we can add some words to indicate causality like “ M.

Example 3

ST: “As the Chinese are one of the largest Asian groups in most major immigrant
receiving countries and they represent a considerable number of Asian ethnic
businesses, these studies provide a crucial understanding of the group’s business

participation in these countries.” (p. 31)

TT: P E G 328 R E R R E ik e —, R THEEE
WL & Ak, BBk, X NRE SALIBETT, NIz AL I L [ 52 @) Il fe it
T EREEAE

Analysis: There is an implicit causal relationship between clauses, due to the fact
that Chinese people are one of the largest Asian communities in major immigrant
receiving countries and are representative, research on Chinese businesses can help this

group better start businesses in other countries. So ,when translating it, add “Ffr L.

3.3.3 Reconciling Intra-textual Semantic Prosodies

In translation practice, discourse coherence and intra-textual semantic harmony
are two indispensable aspects. Discourse coherence ensures the coherence of the
structure and logic of the text, so that sentences, paragraphs and even the whole text are
closely related in meaning and form an organic whole. Intra-textual semantic harmony
emphasizes the semantic correspondence and coordination between different parts of
the text, which makes the expression of the target text more fluent and facilitates better
understanding and acceptance of the textual content by the target readers. To achieve
discourse coherence, it is imperative to ensure semantic harmony and unity among all
textual components, which essentially constitutes intra-textual semantic harmony.

Therefore, while using appropriate cohesive devices such as appropriate
connectives and adjusting sentence structure to ensure discourse coherence, translators
must also maintain intra-textual semantic harmony of the translation by avoiding
semantic conflicts and contradictions. This ensures that the target text has an overall
harmonious and consistent style. Only when the target text achieves semantic harmony
and unity, while preserving the original meaning, can it be considered coherent and
fluent, allowing the target readers to easily grasp and accept the information conveyed

in the source text.
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Example 1
ST: “In much of the pre-World War Il era, the Chinese immigrant community was
essentially an isolated bachelors’ society consisting of a small merchant class and a

disproportionately male working class who were legally excluded from participating in

the mainstream American economy and social life. Chinese language media did not
form a significant ethnic institution at that time, because of the extremely low levels of
literacy and Chinese language proficiency among many older immigrants, the limited
scale of ethnic economies, and the face-to-face patterns of interaction among co-ethnic

members in segregated enclaves.” (p. 38)

TT: ZARETHT, o ER RAL XA o — O “ S5 dhex, Hih
e N B g AAS B EE ] 4 55 1 T N R AH B, A4 B HEBR AE 56 [ 2 IR & B A AL
ZHEFEZ A BTV 2 Z2F8 AR T RMPOE AR EIAK, I HRE 25
ABR, Az B Y Wt [ J A 08 1) T 0k T ) ELAN AR, BRI E R TR S — N
B RIEHL o

Analysis: The translator observed that this paragraph in the source text contains

many negative lexical items. When translating each lexical item, the translator not only
needs to translate the meaning that matches each lexical item, but also needs to consider
the semantic consistency throughout the entire paragraph or even the source text. Some
cannot be translated as positive, while others are translated as negative, because the
author’s attitude and evaluation in a paragraph or text are always consistent. For
example, the underlined parts including “isolated (4% #37 f)”, “small (/)N )7,
“disproportionately (A~ & b1 #1)”, “excluded from (#HEER)”, “did not (FFK)”,
“extremely low (P%AK 1), “limited (5 FRI)”, “segregated (#% /% &5 1)) are featured
with negative semantic. All of them create an overall negative atmosphere.

Example 2

S T: “One of the consequences is that the ethnic businesses of some larger groups
may face a dilemma of growth... On the other hand, given that the group can only

support a limited number of businesses, more competition among these businesses may

occur.” (p. 30)
TT: HERZ %, —SBOOME R IR E Ak v] B miln O RS . 55— 07
I, TR N R A R AL, VAT Re s RAEH LS.
Analysis: When translating the paragraph, the translator finds that the first

21



GRUTRER 2 2 183

underlined lexical item “consequences” has the meanings of “45 . J5 % However,
the translator is not in a hurry to determine its meaning in the text, and then discovers
that the following lexical item “dilemma”, which means “ [ 5%, has negative
semantics. So “consequences” should be translated into “J5 4. To maintain semantic
harmony throughout the paragraph, when translating the underlined lexical items,
which includes “consequences”, “dilemma”, “only”, “limited”, “more competition”,
“occur”, they should be respectively translated into “J&5 57, “E”, /L. R “f
BRE™, “BEZ 384, and <R A7,
Example 3

S T: “The Chinese exclusion immigration policies implemented in all of these

countries in the late eighteenth century and early nineteenth century seriously curtailed

the growth of their Chinese populations, which led to the stagnation of Chinese

businesses. During this period, most Chinese businesses were small and family based,
providing laundry services to the wider society or running grocery stores in the ethnic
community for co-ethnic members. Paul Siu, trained at the University of Chicago and
a student of Robert Park, provided a vivid description (1998) of business operations at
that time, when most of the people involved in ethnic business had little human capital
and limited language ability.” (p. 21)

TT: H/\HLREA LY, & E AT HRRBOR, HE RS P ERRA
FHE, SEUE NGRS AT XA, REZHE NS DA R
AL R, BSOS IR B IRSS, BEIREH X s k5. Rl T
ZINEFRZZMRD « H, DMK « e 2A, s A iz g sty 174
AR (1998) , B RZHEE AWK NEARALL, EFRIAMR.

Analysis: When translating the paragraph, the translator notes that the first
underlined lexical item “The Chinese exclusion immigration policies” is the meaning
of “HEAEFZE”, which indicates that the semantics of the entire paragraph are negative,
as we all know that the existence of the Chinese exclusion immigration policies is a bad
stage for Chinese people. Therefore, the translation of the remaining underlined lexical
items should be consistent with the semantics of the Chinese exclusion immigration
policies. So, the remaining underlined lexical items should be respectively translated
into M EEFR A 1, <FH, AERIAR, DK, AL, and “H R, which

maintains semantic consistency throughout the entire paragraph.
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Chapter 4 Summary of the Practice

4.1 Proofreading

Proofreading the translated text is an essential step in ensuring the accuracy and
quality of the final translation. It involves carefully reading the translated text to identify
and correct any errors or inconsistencies, such as formatting errors, grammar mistakes,
or incorrect word usage. Thus, the translator imports the translated text into MemoQ to
modify the format, unify terms, correct punctuation and spelling errors and address any
other issues.

During proofreading, the translator pay attention to the overall coherence and
readability of the text. For this, the translator checks for any awkward or unnatural-
sounding expressions and make necessary adjustments to improve the flow and
naturalness of the translation.

Additionally, the translator checks the technical terms used in the translation,
including checking for any terminological inconsistencies or errors, and makes the
necessary corrections to ensure consistency and accuracy throughout the entire
translation process.

Proofreading also involves checking for any cultural or contextual mismatches that
may have crept into the translation. The translator should be aware of the cultural
differences between the source and target languages and make necessary adjustments
to ensure the translation is culturally appropriate and accurate.

Finally, the translator proofread the target text multiple times, paying attention to
different aspects each time. This iterative approach helps to identify and correct any
remaining errors and ensure the final translation is polished.

After the proofreading stage, the translator and the supervisor held several in-depth
discussions to assess the translation results. During these discussions, the translator
presented her findings and highlighted the challenges she has encountered during the
translation process. Hereto, the supervisor patiently provided feedback and suggestions
for improvement of the translation, sharing his own experiences and insights. Together,
they summarized the translation process and identified three main categories of
difficulties and challenges.

With the guidance of the supervisor, the translator made further improvements to

the translation. These improvements included correcting formatting and grammatical
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errors, adjusting the use of terms, optimizing sentence structure, etc., with the aim of

improving the accuracy, fluency and coherence of the translation.
4.2 Reflection

During the translation practice, the translator encountered some challenges. These
included the choice of lexical meanings, the conciseness of sentences, and the
coherence of discourse. To overcome these difficulties, the translator flexibly applied
the functional equivalence theory, aiming to achieve equivalence in function, meaning
and style between the source and target languages. Besides, the translator recognized
the importance of transforming abstract functions into concrete lexical-grammatical
actions, and this transformation not only made the translation clearer and easier to
understand, but also improved its accuracy and effectiveness. Thus, the translator
applies the lexical grammar theory: at the lexical level, the translator determines lexical
meanings by collocates and semantic prosody; at the syntactic level, the translator
simplifies sentences by omitting unnecessary modifiers, eliminating semantic
repetitions and breaking long sentences into shorter ones; at the textual level, the
translator adjusts cohesive devices, visualizes hidden cohesive relation, and
maintaining intra- textual semantic harmony in order to maintain discourse coherence.

In conclusion, for the difficulties encountered in the translation process, the
translator combines linguistic theory to guide her translation practice, transforming
abstract functions into concrete functions. From the perspectives of collocates, semantic
prosody, and intra-textual semantic harmony, to a certain extent, the translator achieves
clear meaning at the phrase level, concise sentence level, and semantic harmony at the
discourse level. What’s more, the translator recognizes each type of text requires unique
translation approaches and methods to ensure both accuracy and fluency. For example,
when translating informational texts, it is crucial to prioritize terms accuracy, subject
matter expertise and information authenticity without overstating translators’
subjectivity. Finally, the translator not only equivalently translates the meaning units
and objectively expresses the information of the source text through corpus methods
and linguistic theories, but also expresses the author’s attitude and evaluation through

analyzing phrases.
4.3 Implication and Limitation

As for the implication of the practice, firstly, it enriches the interpretation of ethnic
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cultural content from the perspective of Chinese language; secondly, combining
linguistic theories, translating informative texts from the perspectives of collocates,
semantic prosody, and semantic harmony is one of the translation strategies chosen by
translators; lastly, when translating texts, it is not advisable to use an abstract theory to
guide the translation of all types of texts, because specific text adopts specific theory.
The limitations of the translation practice report lie in: firstly, the amount of
parallel text collected by translators is relatively small; secondly, the readability of the
translation and the academic of the paper need to be further strengthened; lastly, the

deep understanding of various ethnic cultural knowledge needs to be improved.
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Appendices

Appendix 1: List of Terms

English | Chinese
A
acupuncturists BRI
Asian American Television P52 HL AR
Australia BT
Australian Bureau of Statistics BRI Se 11 )5
B
Ballarat EVATERS
Bendigo Creek A3 v B
blocked mobility a3z H
Boston Msam gl
breaking news R [
Brisbane A7 B 1 BE
British Columbia ANFIHEHE EETE
C
Cantonese HiE
Chicago Z e
China Press Hp [T ] i
Chinatown PN
Chinese businesses e N Al
Chinese Consumer Yellow Pages (b [ 9 B i L)
Chinese Daily News ] H 4k
Chinese ethnic business e N Al
Chinese Exclusion Act (HERTEZR)
Chinese language media TETERAR
Chinese Television Network H ] EE AN Y
chiropractors A HEFREE T
Computer Associates International bRt SN S A
computer retail shop HL I 2545 )
cosmetic surgeons BIVEAE
cultural differences AL ZE
E
Economic Globalization 2Bk
economic sociology 2N e
embedded environment RN RIS
enclave economy KR
ethnic businesses TR Al
ethnic economy RE LT
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ethnic group R REAR
ethnic identity NG
ethnic neighborhoods FOBALIX
ethnic shopping malls R4
Ethno-burbs FRAE X
F
financial institution AN
Flushing Park RS A [
Fraser River B
four “little dragons” “PUN I
G
gateway cities Wik
gynecologists ARHEAE
H
headline news k2% i
homogenization 7] 54k
|
Illinois AR AR
immigrants receiving country % R E
internists N RHE A
K
Kingston Technology SR A A
M
Mandarin A T
Maryland L HL 22
Massachusetts Ly FE
middle class W =B 2
Monterey Park SR 2 [
N
New Jersey HTEEVIM
North American Television Jb3E AL
O
obstetricians FERHE A
optometrists 3ot
orthopedists BREAE
P
pediatricians JLRHEAE
Pennsylvania FA VLR WM
Philadelphia P
R
Rockville & e e IR
S
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Sacramento River

TR

satellite Chinatowns TR JE N
self-employed individual MRS
Sing Tao Daily BB Hk
sociologist a2
Sunset Park SR YN
Sybase F% VU 3 W)
T
Texas B
The Global City (ABRIE T )
The Hart-Celler Act (M- ZE L)
The People’s Republic of China e \ RN
The United Daily Group A HREE M
The World Journal Ak
transnational linkages 75 [ B &R
transnational ties 5 R &R
U
USINS KE RIA
W
welfare reform A A
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Appendix 2: Source Text and Target Text

Source Text

Target Text

Introduction

TH

In the last few decades, most major cities of key
receiving countries have witnessed a growing visible
presence of ethnic businesses. Today, when one enters
a store located in these cities, it is not surprising, in
fact it is quite common, to find it is owned or operated
by ethnic members. Anchoring this dramatic growth
have been changes in the nature of these businesses
First of all, these businesses are no longer located in
the ethnic community, but are scattered through
almost every part of the major cities. At the same time,
ethnic malls that have emerged in suburban areas
become centrifugal forces to attract a concentration of
ethnic businesses, and centripetal forces to pull ethnic
businesses out from the central city ethnic
neighborhoods. Second, clear evidence has shown that
today ethnic businesses represent a diverse array of
industries. They are not limited to the traditional
image of ethnic businesses as neighborhood
convenience or ethnic grocery stores. Today, large
numbers of computer retail shops, high-class fashion
boutiques, or even financial institutions are owned by
ethnic members. These changes in ethnic businesses
not only highlight developments in the social
processes and structures of ethnic businesses in
response to larger societal changes, but also show the
of the conventional to

limitations approach

understanding ethnic businesses.

MR, 2R RIRE O
BT WA T iRE b E . SH, A
ATESE—FAL T IR T R i, KL
eHRERAZRE, CARNE. MHK
E AP A, HAE R 1A
B5E, AL T REALX, M2k
FEFLIR T R M. R, SBIXHTR
JER W A Lo SO 5 IR S A PR B o0 7
B R T Ak AR gl T R AL X
AT UG AIEERM, 05
JEE Al AN S R A% 48 R A XA R B
RGUE, TR KNS IR
JE, BESMIAEZ ML, XA
AR T AL 2R AR 2 SR e
W] T DAL g7 PR e Al i) JR) PR
.

The study of ethnic businesses has been an

JE S Al A 2 BHEA B T — A B
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important topic in the social sciences. In a widely read
book published in 1972, sociologist Ivan Light
explored the business operations of Chinese, Japanese,
and blacks in the U.S. The 1970s and 1980s then
witnessed a proliferation of publications in this area.
Much stimulated by the original questions asked in
Light’s book, these studies focused on the factors that
contribute to participation in entrepreneurship and the
structural operations of these businesses. In the 1990s,
the study of ethnic businesses shifted to the economic
dimensions of those participating in ethnic businesses
(e.g., Portes and Zhou 1996; Portes and Jensen 1989;
Sanders and Nee 1987). While most of the previous
focuses were on the internal dynamics of the structural
and economic dimensions of ethnic businesses, the
understanding of how the embedded environment, the
larger societal contexts exogenous to ethnic business
structures, shapes ethnic businesses have not been
fully addressed. In particular, as studies have
demonstrated how globalization has been linked to the
development of ethnic communities in recent decades
(Lin 1998), the natural extension of how globalization
affects the development of ethnic businesses, and how
unique developments in ethnic businesses due to
globalization shape the growth of ethnic communities,

is long overdue.

R, #E 2R « SRIFAEL9724E ik
—AArh, TR T REAN HA AR
NEEEM s — kgt H4E
XS AR . 5245 i)
R, W EE AL TR R A T e
AN S, E) T gl
AR, BTN ) R & TR
= (Portes & Zhou 1996; Portes & Jensen
1989; Sanders & Nee 1987) . HIR AT
W FLE AR T s L M S5 M AN & 355 2
MINEBENAS, (AR RIS, BIRE &
g R4, BRI ST ST I R
AV AR R A R LR, ki
HRBA XK R R R E® (Lin1998)
PRI, FAZEAIE AT A BRI 8 AL R
JEAE X R RIS T

This volume takes as its point of departure the

unprecedented changes in Chinese ethnic businesses

due to globalization in several major immigrant
receiving countries, i.e., Canada, the U.S., and in one
chapter, Australia. The discussion focuses on Chinese
businesses. Chinese were chosen for this study

because they are one of the major ethnic immigrant

APE G IRINER. SKE, K
A IZ = A T2 B R U B R s Al
JUH NG A, FERIRIE T
ERA . ZIEFEFENTANR, &
RovtEE A EER R A2 —. BUAh, K
TEA [F) [ SR S B R s A, A7 B id 9
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groups in all these major receiving countries. In

addition, the advantage of focusing on the businesses

of one specific ethnic group in different countries is
that

it helps filter findings linked to cultural

differences among groups. An international team of

scholars from various disciplines explores changes in
Chinese businesses in these countries. The main body
of the book focuses on a general theme: how
globalization, specifically economic globalization,
affects the development of Chinese businesses in these
four major immigrants receiving countries. We
addressed three separate but related issues: (1) How
economic globalization affects the development of
Chinese businesses, which in turn affects Chinese
businesses in the Chinese community; (2) how
transnational linkages affect the operation of Chinese
businesses; and (3) how the local urban structures
affected by economic globalization shape the
development of Chinese businesses. By addressing
these three questions, these chapters collectively
provide a better picture of the relationship between

ethnic businesses and economic globalization.

RERIR] SO 22 57t AR R B A, AN[A]

QU 22 SRR AL — A EBRBIRL, SRR
WHENRE LA . AREPE
Tl b R, R R LT R
NV RIFEI . FATI 18 1 =N B
EEFMHRRAE: (1) f@FFaRuxt
YNGR 4353 0] 2 TR PN o| 41 D953

NXAnfr g e d Ak X e Ntk (2)
5 [E I R0 e NARNVIZ E I (3)

S 28 Gt A BRI 1 2 3l T 5 A X A N
MV R R . DYl RE_E R = A ] R
PAR B0 R Alk 5 22 5F BRG] 5%
FAAE T E AR

To advance the goals, we will situate the

discussion in the study of ethnic businesses by

highlighting the history of the Chinese in relation to

their business activities in the three countries

(Australia, Canada, and the U.S.) and by outlining the

theoretical discussion of ethnic businesses, in

particular Chinese businesses, in the remaining

sections of this introduction. By doing so, we will

relate how the chapters of this book contribute to the

full picture of ethnic businesses and globalization.

RS VAL T, JRATTH i b e
ARV AE R, 0 5 R 56 [ [ K f

S8, JEAE G E HRE X R E AL, R

re Xt e NIRE AV AT IR I ik, 3Al]

R PFIR AR 5 5 5 77 R Jig DU £l Al

EstidibEe/ R

Before zooming into the discussion of Chinese

IR IRIX =N E K A Nk Al
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businesses in these three countries, we summarize
some of the major findings about Chinese businesses
in other countries, East and Southeast Asian countries
in particular. Given the visible Chinese presence and
the prominent history of Chinese businesses in East
and Southeast Asia, understanding some of the major
themes in relation to globalization in the region can
provide a context for studying globalization and
Chinese businesses in the countries of our focus,
Canada, the U.S., and Australia.

T, FATRGE T TR A
i 2K, R AR 2R AN 2R g IV ] o ) =
K. BT HEERT. R RRRAF
e, AN RIR B, 1 #iZX
5 ARRIA I E M, AT LA T AR L
A N AV AE NI FE R 36 [ AR FE 1)
1 100 B9 B

Chinese Businesses in East and Southeast Asia and

Economic Globalization

LU SR, ZREREN R

For decades, the study of Chinese businesses in
East Asian countries has been given considerable
attention by researchers. In particular, the drastic
economic growth in the 1980s of three of the four
“little dragons” (Hong Kong, Taiwan, and Singapore)
and other Southeast Asian countries (such as
Malaysia, Thailand, and the Philippines) and the
overrepresentation of Chinese businesses there have
generated substantial public and academic interest

(Gomez and Hsiao 2001; Gomez 1999).

JUHER, REERKPENEN—E
R TCE BRI Rl ik
A M PN R, &
TEFUH NI LA R HAl 28 R B 2K (i ok

PV ZREMIERTE) s K,
e KAV S EE SR, R—BREE 7

IS N AR IR R 97 (Gomez & Hsiao
2001; Gomez 1999) .

Although most of these studies have provided
understanding of the unique characteristics of Chinese
businesses (Yeung and Olds 2000), such as the
prominence of networks (Kao 1993; Weidenbaum and
Hughes 1996),
(Fukuyama 1995; Redding 1990), and close family
ties (Hamilton 2000; Redding 1996), there has been a

challenge in recent decades to focus on internal

the cultural Confucian ethnic

business dynamics as the operations of these

JET TR 7 N ML R R AE
(Yeung & Olds 2000) , thll, MIZEHIRH
P (Kao 1993; Weidenbaum & Hughes
1996) . fif ALY R AE (Fukuyama 1995,
Redding 1990) 1 X J& 5% £ 1) % V) 14
(Hamilton 2000; Redding 1996) , {Hif )11
R, T I IS R 2 B K
HEEHIRCIE, X N I E S ST,

businesses have been increasingly affected by the

— H kAR

32




GRUTRER 2 2 183

global environment.

To update the examination of Chinese businesses
in the region, studies have attempted to explore how
these businesses have adopted new strategies and
novel forms to address the consequences of economic
globalization (Yeung 2000; Liu 2000). One of the
strategies identified by these studies is to move away
from family ties to professional management in
transnational operations (Hamilton 2000; Chan and
Chiang 1994). Subsequently, the unique characteristic
of family-owned conglomerations is diminishing. The
second strategy reported is that more Chinese
businesses, especially the large corporations, are

diversifying into different industries (Yeung 1998).

VoG YNNG = Eoa AN SIP
A Ml Ak R BRGHT 5 s AT T ok R 28 3¢
AR5 B (Yeung 2000; Liu 2000) . £
b e R 2 — RAE RS R 28 b 5K e
K F e m) ol 4k & B (Hamilton 2000
Chan & Chiang 1994) . BiJ5, FikilvEE
BB P TE o SE S ASREGE, H
K2 e Nk, SRR KA, IE
) A [ 47k 22 oAk K (Yeung 1998) .

Another major theme in recent decades is the
process of extending Chinese businesses to another
country in the region (Gomez and Hsiao 2001; Yeung
2000). Some studies emphasize the supply side
perspective, that the extension of Chinese businesses
to other countries reflects existing networks (\Wong
1988). However, some suggest that the extension is
strongly related to market demands at the destination
(Zhou 1998). Once the demands are realized, networks
will follow. This suggestion echoes Yeung’s (2000)
findings that Chinese businesses usually take a joint

venture approach with local businesses.

LK, B Hins e A
W g & 2] 55 — A B 2K (Gomez & Hsiao
2001; Yeung2000) . —L&hff 5o i T A4t N
D7 A, B NI 7 A b ) A 5K 11
R T BUA R4 (Wong 1988) . 4R
i, AL NN, XFP RS H
W R YIS (Zhou 1998) » —HFHR
B, WLt pE 2 iR, X AEVEEDE
7 Yeung (2000) ff) & 3R, BIAE A AV
FHCS i A& TR E R T A E .

Most of these studies focus on large businesses

with substantial financial capital. In this collected

volume, we focus our study on the three major

receiving immigrant countries (i.e., Australia, Canada,
and the U.S.), where most Chinese businesses are

smaller in scale (though there is growing diversity in

size in recent years). The application of these findings

XL TS AR KR S Al B AR
KA, A, BATREFE s iAE

by | DA E N/ IE S e PSP

L NI B RN OB IR R
RGRRRBR 2 EAL ) 5 H JRATT L 1R L
AR A7 1K 6 [ o A BR AL AN A N k2

33




GRUTRER 2 2 183

to the understanding of globalization and Chinese
businesses in these countries should be made with
caution. Nevertheless, these findings provide a global
context in which to understand the Chinese businesses
in the three countries of our study, as some of them
may have strong ties to Chinese businesses in East and

Southeast Asian countries.

[AIRIOC R o IX SR DA R = =X
e N b sg it ¥ — 2B =,
Py — BV AT e 5 K. ZRFg L
FH e NIRE VA EH VIR

Chinese and Their Businesses in Australia, Canada,
and The U.S.

o N1 AN 1 - NN S B [ O RN R 14

The history of Chinese businesses in Australia,
Canada, and the United States dates back to the end of
the eighteenth century. The first major Chinese
immigration to these countries can be traced to the
discovery of gold. Most Chinese settled in Melbourne,
Australia, as gold was found in the 1850s in Ballarat
and Bendigo Creek, both about 60 miles from
Melbourne. Large numbers of Chinese moved to
British Columbia, Canada, during the 1850s and 1860s
when gold found in the Fraser River was reported.
Similarly, news of gold discovered in the Sacramento
River brought a larger number of Chinese to San

Francisco, California, during the same period.

e NARMVAER AN L g RS
IRV EEINYS = AN LT NI
— R RIRE R E “REERT o T
L HAFA, BRIRAL609E B L
HRF A S B KB T el TR,
KRB NRFETR, I AR A
s8R AS . L N4, IR
PRI e TE EERIE R, REEN
M EIMERIAFIIEHME . [,
[ AR RN N A MRS P T e A
MR AR JE A 1H g1l

By the end of the eighteenth century, Chinese

businesses had come into existence to meet the needs

of the growing numbers of Chinese sojourners in a few

cities in these countries. These businesses were

spatially concentrated in the Chinese clustered areas.
Subsequently, “Chinatown” took form. The unique
spatial arrangements reflected the needs for mutual
protection among Chinese and the limited business
locational choices due to the unfriendly social

environment and the unwillingness to integrate

IDNIZEN T IN A
R R ARUETIE . 4

SUEREE R, SRR B E

iz, FEELEFEENREX, BH“RH
NBT”, HOURy A 2 1045 = ek 1 [ %
B T A EL AR ) 75 2L
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Chinese into the wider society during that period of

time.

The Chinese exclusion immigration policies

implemented in all of these countries in the late

eighteenth century and early nineteenth century

seriously curtailed the growth of their Chinese

populations, which led to the stagnation of Chinese

businesses. During this period, most Chinese

businesses were small and family based, providing

laundry services to the wider society or running

grocery stores in the ethnic community for co-ethnic

R E A AW, & E AT
HREECR, ™ R 1 R RN T4

K, SHENRE AV FEAE . EIX ]

], K2 HUE N AV #S 2 A EE O FA7
NI, B S PR AR R S5, BAE

XA E R, BT 2N K

MfR%' - B, ZZHAR - B2, Xt

2 ) AV BEAT AR S (1998)

members. Paul Siu, trained at the University of

Chicago and a student of Robert Park, provided a vivid

description (1998) of business operations at that time,

when most of the people involved in ethnic business

had little human capital and limited language ability.

He suggested that ethnic businesses were a niche for
economic survival, especially for kin and village

members back home.

2 K2 Bk RN TTHEAA L, 15

EEAHI. M, A FITA

1447, JEHREX 2R B AR R =

With the change of immigration policies in the
1970s in all of the three countries, Asian immigration
has grown exponentially over the last two decades.
The latest Australian census reported about half a
million Chinese, representing about 64 percent of the
three largest Asian groups in 2001 (Australian Bureau
2003b). The

documented about 1 million Chinese

Census
in 2001
(Statistics Canada 2003a), accounting for about 26

of Statistics Canadian

percent of the visible minority population.3 The U.S.
census reported a total of 2.7 million Chinese in 2000
(Barnes and Bennett 2002), comprising 23 percent of

the Asian population.

“A B, BEE R RECER
AL, MRS RN E IS 2 204F B 2 3
FREOB K . W S8 A 1135 2 4 45 4
s HANDOLA500, 1520014FE = KF
AR HI64% GEOKAIESE T/ 2003b) .
20014F, iNEE RN FE 2 id 5% 1 29100 5 4¢
N OnERGiHR 2003a) , HEEAD
[126%. FEANOEGEHRE, 2000F3HA
27073 [E A\ (Barnes & Bennett 2002) ,
PN FTH23%

In all three countries, most Chinese settle in the

e NKZ 58 R AEIX = AN K ol
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major cities, such as Toronto and Vancouver in
Canada, Sydney and Melbourne in Australia, and Los
Angeles and New York in the U.S. In Australia, the
1996 census recorded 102,600 people in New South
Wales, 48,100 in Victoria, and 20,200 in Queensland
born in China or Hong Kong (Inglis 1999). The 2001
Canadian census reported about 379,555 Chinese in
the Toronto census metropolitan area (CMA), 312,185
in Vancouver CMA, 46,635 in Calgary CMA, and
26,895 in Ottawa CMA. In the U.S., there were about
218,469 Chinese in the San Francisco primary
metropolitan statistical area (PMSA), 334,764 in Los
Angeles-Long Beach PMSA, and 386,313 in New
York PMSA in 2000 (Lewis Mumford Center 2004).

[EREA N IESNUEZ e 2 IR SN DN
FE 28 Je f stk A, SEE RS AZ LA
2], 19964F, IR 82 45 R IR
B EUR L INAT10.26 75 4 N, 4% FIlTT
HA81JEN, Bt 2F2.027i4 N (Inglis
1999) . 20014F, hNEERA M AR @
N, ZAE KX LHIT96THEN, i
R 312273 %N, RN H467T
N, JBKIEA2.6977HE N . 20004, K
IH4 ILIPMSAZIH21.85 1% N, BEHLK
MEPMSAZH33.48 14N, HAZIPMSAZ)
4 38.63 73 £ N (Lewis Mumford Center
2004) .

The change of immigration policies in the 1970s
opened the door for Chinese immigration, and the new
policies of immigration status provision were no
longer based only on kinship, but also on financial
capital, skills, and education. Subsequently, the
socioeconomic  backgrounds of the Chinese
community in these countries became more diverse.

While most of the earlier Chinese immigrants had

limited skills and a low level of education, the social

and economic backgrounds of these new immigrants

are more varied (Fan 2003). Although some of the new

immigrants have low levels of education, a substantial

proportion of them have completed a university

deqgree, or even graduate training.

LA, B REGE AL
NP EBREOT TR, B RS A H
RIETIRBR R, EETRRTIA. 56
MAE . e, XEEE A X2
U RARR NS L. BARFHI R
2R EM RIGEEA IR, A KT HE

ik, EHEMSATHE 5L AN (Fan

2003) . EIR—LEHTR I HE KB,
{EE AR A N C e Rz A,

FRAW AR

The high level of human capital and financial
resources brought with these new immigrants or
acquired during their stay in the host countries not

only affects many aspects of their own social and

WM BRI BAE 2R 08 3 [ 502 B
IR SRAT (1 R JR AR 7 B AN < B U
ABGZIABAT B 5 A A GE AR, M
HORE AR ST 1 5. L7
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economic well-being, but also sets the stage for
changes in ethnic businesses. On the supply side,
immigrants with high levels of human capital may not
be satisfied with participation in neighborhood
convenience stores or laundry shops, while those with
considerable financial resources may have the
capacity to invest in larger businesses. On the demand
side, the socioeconomic and demographic diversity of
immigrants facilitates the need for variations in
services and products. Subsequently, Chinese
businesses flourish in cities that have a substantial
representation of Chinese. The recent rapid expansion
of Chinese businesses in these cities signifies a major

fundamental structural change in Chinese businesses.

i, A R R RN T T BRI A - 2
TGO XA B A, LA R
IV AR RBE AT BB T B R Al
oROTIHE, B REH LT D 2R
([ S VG TE A & S AN P SV N
WA KEENACRKI T E D K. 1
e N ol A X Sl iy g pRaE Sk,
bR NI ML IR AR Sk 224k

The Study of Chinese Businesses in Three Major

Immigrant Receiving Countries

Xt = A RS R U FE e e b R

23

Ju

Given the long history of Chinese in Australia,
Canada, and the U.S., it is not surprising to find that
the study of Chinese businesses dates back to the
earlier years of their arrival in the mid-eighteenth
century. Typically, most of these works are a historical
account of the Chinese in the country with a short
section on Chinese businesses in the community (P. Li
1998; Coolidge 1969; Chiu 1967). Although they
provide a glimpse of the economic activities during
this period of time, most of these works are descriptive
in nature. A considerable number of Chinese owned
their business, and almost all their businesses were
located in Chinatown. The businesses usually required
little skill or investment. For example, Lai (1988)
documented a variety of Chinese businesses within the

Chinatown area in the late eighteenth and early

ZICEEIN], T E ATEBRFIE. g
RORIZELE 1 3 s A, St Nk it 7
CIB R E=S aVAN 5 A1 S P i
R R Z il 7 E AN ZE L, H
h— Bid sk 7 A X i A N g Ak (L
1998; Coolidge 1969; Chiu1967) . R4
0K T KB A N A2 iE S, (H
REHACTEHEMIBIER . A2+ E
N B S, TmH, JUFATE ik
AL T ENAET o X LAVl AT Z A4
FRES V. fln, Lai (1988) idx T+
AR H], iR N
X A N e s Aol ok e i i I 7R

L AE. Chiu (1967) X+ utth4+t

Xl
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nineteenth century in Canada, which typically
required minimal skills, such as grocery stores and
laundries. A detailed account by Chiu (1967) of the
industrial and occupational representation of Chinese
in California in the 1870s shows that a considerable
number of them were self-employed as vendors, in

businesses with little investment

TN NP R R ], Hrp
B N A NI MR

7
#H, NS EERRRDNAEE,

Although most studies of Chinese businesses
during the exclusion period are descriptive, they
provide some preliminary explanations of the
emergence of Chinese business. Studies based on
interviews with elderly Chinese in the U.S. and
Canada suggest that Chinese started businesses during
the exclusion period because it was difficult for them
to find jobs in the discriminatory social environment
(P. Li 1998; Nee and Nee 1972). Low skills and a
small investment provided a means of survival during
this difficult time (P. Li 1998). Some studies also
explored the interconnectedness of these businesses
by studying the organization and functions of various
associations, such as the Chinese Consolidated
Benevolent Association (P. Li 1998; Nee and Nee
1972). They also studied how informal business
connections were formed through partnership (P. Li
1998; Nee and Nee 1972). Siu’s detailed study (1998)
of laundry businesses and workers in Chicago during
this period further extended the discussion to the
operation of these Introduction 5 Downloaded by
[University of Liverpool] at 06:24 12 August 2016
businesses. He argued that the unique working
environment in laundry businesses fostered the social
problems of those who worked there. Though these

studies address the importance of social networks and

JUEHEER, X NG kK
LR TR AR, B N ES
ANV A T D R . BTN
FEMMEREFENRERKTIRE, A
Z T LU RELEHESM S AL, 2 R g AT
RAETE B (AL S PR B R B TAE (P
Li 1998; Nee & Nee 1972) . Tfij A 5 E 4k
T REFI D BT IAMAL S, TEMI
H it 7 —M A B (P.LI1998) « —
SR IR IE I P 23 2 SRR 2R Al ]
WA EBCR, bR G &E 2 (P Li
1998; Nee & Nee 1972) . A fi iEHTF 5L 1 i
Ak RE AR IEREDLEER (P L
1998; Nee & Nee 1972) . 19984, SiuXf

ZNEFPEAE A T I et — B i ie
PR T M AIEE . A BEAE Ry

M AR T8 7 H A TR . ]
BT THE Y T A S P 2 1) EEELE AN Al 19

SRANE (G T tE 21 E AL 72 LS )
JUEF O  EBE LB
A, XM SHESLEAGE ] RT3

(AR
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the social embeddedness of these businesses (topics of
economic sociology that have been discussed at great
length in later years), these conceptual frameworks
were not available before the 1970s to guide the

discussion.

It was the work of Ivan Light (1972) that finally
brought the discussion of Chinese businesses from the
study of the Chinese diaspora and placed it in a larger
theoretical context of the discussion of ethnic

businesses. Inspired by Light’s work and his
publications at that time, other studies began to
explore the participation patterns of Chinese
businesses. With the emergence of network analysis in
the 1960s and economic sociology in the 1980s,
subsequent studies have as a common focus the
structural arrangements among and within Chinese
businesses. Researchers have tended to produce
detailed analyses of how social and human capital
affects the likelihood of individuals becoming
business owners. Some have studied the effects of
ethnic networks on business operations, such as
recruitment and retention, or the economic patterns of
those participating in Chinese businesses (Lever-
Tracy et al. 1999; Sanders et al. 2002; Kwong 1996;
Zhou 1992; Li 1992). In both areas, researchers have
been more interested in the internal dynamics of
Chinese businesses and the effects of the immediate

local context on Chinese businesses. Yet, they have

belied the very important fundamental changes among

Chinese businesses shaped by the broader set of

constraints and opportunities of the emerged and

consolidated economic contexts in which they are
embedded.

AL« SEHF (1972) 1R, Hxtie
NI AL BT 18 RS N AT 5T o R
ok, IR HE THE R
s SEORRFEEIR K, AR T TR
HRRENERE I NS 5EA. E T
AL 7N AR 28 70 Hr ST\ 4R
U B, R R R N
A TRL R A b A 38 1R 65 ) 22 e D ok
AR R BT Wi T ph s BEAR TN )
SRS N SR ARME R (1) ] BE 1 AT T
HMortr. —L8 NBEFUHRAE M 280 lbis s
HISEI, WHES A, B 5% Al
2255155 (Lever-Tracy etal 1999; Sanders

,‘{/’—)
iy

et al 2002; Kwong 1996; Zhou 1992; Li
1992) . FEIXMAIE, BFFE XA
VIR BB A LA 2 M PRI e N R A
VPR 5 B RO R SR, A AT EE A
NI b AR AR, IX AR Al

M2 GE A B — R A PE LA & R
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Given the growing significance of economic

globalization, local businesses in general are
increasingly linked to the flow of international capital
and labor to local markets. Chinese businesses are no
exception. Compounded by the fact that a large
proportion of Chinese business is owned or run by
immigrants, economic globalization can have a
substantial impact on ethnic business development.
Without doubt, the dominant economic and social
forces that stem from the accelerating globalization of
the world economy have been overlooked in the study
of Chinese businesses. The accelerating integrated
international financial markets, growing international
trade, and frequent labor migration give rise to new
of

businesses that have not been fully addressed. Only by

configurations and operations local ethnic
understanding how economic globalization affects
ethnic businesses can one obtain a completer and more
current picture of the recent developments in ethnic

businesses.

fEEZGF M EEEH R, 5
Al 5 =4 3 T 47 (1 [ B 58 AR A 57 30 7 14
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In_E R fe N Al i 7% R iz
B, ST EERCE R G R E A R
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SRy H a8 E bR 5 2 AT
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Even studies which demonstrate an awareness of
the linkages between economic globalization and
Chinese businesses do not fully acknowledge and
explore the linkages systematically (Light 2001; Lin
1998). An earlier formulation by Wei Li (1998), a
geographer, suggested that the suburban ethnic
community in the U.S., the Chinese community in her
case, is the consequence of globalization. However,
her discussion does not further explore the exact
linkages of economic globalization and Chinese
businesses. Among sociologists, Lever-Tracy et al.
(1999) studied the transnational networks of Chinese

entrepreneurs in Australia. They did not go one step

RAETFTERY, AMITSIRBIZ 54
BRAGFIAE NI LRI B R, IR S
AN ARGIREZIXFIEL R (Light 2001;
Lin1998) . Hh¥i~5Wei Li (1998) K
MR R T, SRERX M REHEX,
BIA ) F—— RN, Hi ki
ghF. SR, Wb B FE A — SR
20 BN N T Al 18] (i D) Ik
Fo HLREFRIE-RREE (1999) 55 A
FC T NIRRT AV SR R A 1) 25 ] 94
2, BIFARE— DRI IX S [ I R 4 A
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further to explore how these transnational linkages
shape the development of Chinese businesses. Lin
(1998) studied the changes in Chinatown and
acknowledged the effect of economic globalization.
His work focuses on change at the community level.
Recent work by Kwong (1999) explored the global
linkage of illegal Chinese immigrants. Yet the
discussion focuses on a subgroup of the Chinese
population. Although Li’s study (1998) of Chinese
businesses from Hong Kong in Canada acknowledged
the political situation that triggered the move of those
belonging to professional and business classes to
Canada, he did not go on to discuss how the unique
backgrounds of these entrepreneurs have shaped

Chinese business development.

NI A E2m; Lin (1998) #F7¢ T /A
R, FEENG BRI, A
FOE T T AL X R I Kwong (
1999) FITHIBFIRE T EARER R
IR, A, REREREANR

Bk by RETEXINER. HHENGE
AR FE T, Li (1998) AKABUES 7 35
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In the following sections, we discuss how
globalization, specifically economic globalization, is
related to the recent development of Chinese

businesses in major immigrant receiving countries.

AN, AR e R, R
BFE LG A ERAL, X 32 B RS [ 1)
NIRRT AVl 9 A Fie 52

Economic Globalization and Ethnic Businesses

237 1ac o8 N R ST s ol 4

Economic linkages with other countries have
long been a standing feature of most national
economies. However, these linkages have accelerated
I,
technological developments, the decreasing cost of

and intensified since World War due to
transportation, and emergence of international trade
organizations (Chass-Dunn et al. 2000; Held et al.
1999). In the middle of the 1980s, the term
“globalization” came into popular use to represent

these economic linkages (Held et al. 1999).

S ERIF LG R — ER K HH
FWEGRIE. 2R, 8Lk, HTH
AREVRE 1850 A 1 BRI S B B B2 2 4
ZUR I, & 257K & H 75 % V) (Chass-
Dunnetal 2000; Heldetal 1999) . —-i
g )\ AR, “ABRIG” — 1A R AG B
KFTRIXEELUFEL R (Held etal 1999) .

Despite its common usage, the meaning of the

term is elusive. “Globalization” in general refers to a

SR AR E W, (E AR R A
“RERAL” AR LLERR SRS 0 T
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global trade network represented by interconnected

national economies with national and regional
division of labor (Sassen 2000; Held et al. 1999). With
emergent, intensified transnational economies, the
social, cultural, political, and economic landscapes of
those countries involved have undergone important
Although

businesses definitely has also resulted from the

changes. the development of ethnic
combination of political, social, and cultural aspects of
globalization, our discussion will focus on economic
globalization. In particular, we will concentrate on two
features related to economic globalization that are
widely discussed in the literature. This focus will help
us to delineate the effects of economic globalization

on the development of ethnic businesses.

RIMAERRTA M4 (Sassen 20005 Held et
al 1999) . BEEEEAFMENI®E, &
Eftt 2. S0, BB B ISR A T
B . CREN, A LR R
RSP R EER AR, HIR
IR B R R 2B 2Rk, BTl 3RAlT
el FAVE L P BRI ANRFAE, X
B F3RA R G 57 SRR e s ik (i 52
1 o

The simple and direct reference to economic
globalization usually is to the increase in foreign
investment in a local economy. It is not uncommon to
find today companies that coordinate market sales and
production in various countries simultaneously.
According to Sassen’s figures, over half a million
affiliates worked outside their home countries and
generated about $11 trillion in sales in 1999 (Sassen
2002). This number largely echoes the growth rate of
direct foreign investment from developed to
developing countries, which was about 17 percent
between 1988 and 1996 (Sassen 2002). All these
numbers point to local markets that are tightly knit into
the larger economic context. Subsequently, job growth
and decline in a city sometimes may reflect not simply
the state of the local economy, but rather the larger

economic context.

A kUL, ZUFERREE &5 b E
BBAE B AP . 04, EANF
1) 5% [ i i i a8 B A A 7 ) A B A
b I AR Sassen &4l , 19994E 4502 /i
X ARMEESNEE, Qi 741175105
JCIES B (Sassen 2002) , fEARKFESE
bR TR | RO R 1 AR R Y
KA, 19884E 419964 [H], XK KL
N17% (Sassen 2002) . IXELEHE EoR, H
FH i SHERMETH s R EAHE.
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Still another significant feature of economic

BT A ERALIN o — A B IE R 57 Bl
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globalization is the intensity and interconnectedness
of labor migration. Employment opportunities in the
local economy are what, in large part, drives labor

migration. Further facilitated by lower transportation

costs, international trade agreements, and immigration

policies that target skilled workers, international labor

migration has intensified in recent decades (Stalker

2000). According to recent government statistics, the
U.S. accepted an average of 95,000 employment-
based immigrants, which is approximately 11 percent
of the annual immigration between 1986 and 2002
(U.S. Department of Homeland Security 2003).
Similarly, Canada has admitted an annual average of
260,687 individuals in the skilled worker category,
which comprised 7 percent of immigrants, between
1986 and 2002.

JIERE IR R ORI . AL 2 7E
RORFERE BHER) 75730 hik#e . )L T4
oK, 38 AR B BEAES, b B 52 5 1 5 A
B BRI 3 CRe, [ B B] 57 Tl A% 0k A
%X (Stalker 2000) . RIFBUF HCHTEIE S
Tt 19864F £ 20024 8], 3 [FH -1y
MI5TI I, AIEBREELI% (KE
[E 2246 2003) o [FIFE, 19864 %2002
I, NSRRI 92,6 T HOR T
N, 4 BREHT%.

The increase in the flow of international capital

and the intensity of connectedness of the labor market

has had a major direct and indirect impact on the

development of ethnic businesses. In the following

discussion, we highlight three possible areas of

studying economic  globalization and ethnic

businesses. In the first part, we discuss how the flow

of international financial capital and human migration

affects the development of Chinese businesses, which

] o 5 A i s X 48 00 A0 57 3 70 T 3 (14
BORBRAR, XRE A A A TR
frsmn. £V T ier, WA L 25
BRI A Mk — > 7] BEAH O O U
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PRI BRI B 5 [ R R 0 T A ARV IS & R
Wi, 3R, 283t Bk AN AL S HAl

in turn affects the Chinese community. Second, we

focus on how the transnational linkages of ethnic

members affect the operation of Chinese businesses.
After all,

economic and social linkages of individual businesses

economic globalization is about the

with their counterparts in other countries. Third, we

address how the local urban structures affected by

economic globalization shape the development of

[ X BRI R 2 G At B R . =2

2 A BRA R B4 11T I T G R RN

Joas A R FE R FEM . Sl R T A AN Ak

MIAEAF R L, AT —HHE Bk
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Chinese businesses. Through our focus on Chinese

experience, we believe that the discussion bears
important implications and highlights some possible
new directions for the study of ethnic businesses in
general from the vantage point of globalization.

Chinese Business, Economic Globalization, and

Community Development

e NARNL . ZBF AR ERACRIAE: X

Economic globalization transforms the nature of
ethnic businesses. The transformation can be linked to
two key processes: the flow of international capital,
and labor migration (Sassen 1991). The flow of
international capital reflects the growth of foreign
investment in local areas. These foreign financial
resources not only contribute to the proliferation of
large transnational companies that have dominated
media reports, but also foster the growth of a large
number of small companies, especially ethnic
businesses, whose owners are recent immigrants and
other businessmen in the sending countries. Recent
immigrants bring financial capital with them when
they immigrate to take advantage of the growing
demand for ethnic products. Businessmen in the
sending countries are interested in diversifying and
opening new markets in other countries (Sklar 2001).
Aided by the reduced costs of entering foreign markets
due to the lower costs of transnational operation and
transportation, ethnic businesses are growing in the

receiving countries.

LU B SCE TR AT .
TX Fofr o AR 5 AN Bt 2 B A OG- [ B
AW SN MNT78) /1L (Sassen 1991)
[ b Bt A BN S e 1 AR BT I K. X
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AERIE, FalRGEE . Jole
i B i H a3 K 7R, B R
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T 3% (Sklar 2001) , s [E 25 1
B A TIPS, AT HENSME T A
PG, TR, R E .

The development of ethnic businesses is also

affected by the increase in labor migration.

Immigration policies of the major receiving countries,

such as the United States, Canada, and Australia,

JEE A B R S [RIRE 52 2157 5 7132 /%
frsm. —Hig-bHEA, SKEL nE
DRI ML 5% 2 A BRI (182 R
R T RIZIARA . XA A —E R
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underwent drastic changes in the 1970s. These
changes were partly in response to global market
competition, and led to an increase in immigrants with
high levels of skill and education. With the growth of
middle-class immigrants, the demand for ethnic
services and products has increased and diversified,
which in turn has considerably expanded the ethnic

market potential.

ERON T RO R, B, A
Btz d mEAENERAIE S . 1
PR R A 2, X RO A 55 AN
PR R R MAER N, IR 2R, X
SRR K INE T BRI T3 1% 71

The recent development of ethnic businesses in
response to these changes due to economic
globalization is echoed in some recent work on
Chinese enclaves. Lin (1998) in his book observed that
New York’s Chinatown is no longer a gathering place
for bachelors where shops are only small and family
oriented. On the contrary, he suggested that foreign
investment, such as the opening of branches of foreign
banks and shops with substantial foreign investment,
has transformed the ethnic businesses in Chinatown.
Similarly, Zhou’s (1992) study of New York’s
Chinatown documented that many businesses, such as
jewelry and professional firms, are backed by
resources from Hong Kong and Taiwan. Wei Li’s
(1998) discussion of the ethno-burb, a term she
suggested to describe ethnic concentration in suburban
areas, also pointed out that the expansion of ethnic
businesses in the ethno-burbs largely resulted from the

increased flow of international capital and labor.

AR, —Ledg e [ KRR 5T,
WAIE B T 25 BRI A R 52
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BN IR L. [FIFE, Zhou (1992)
ML E N AR, F2 Ak, W
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MV B T T R Ry [ b B AR 55 3 J73E
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In the first part of the book, authors have

addressed recent developments of Chinese businesses

(i.e., ethnic media, ethnic banking, and industrial

diversity and dispersion) that were largely driven by

international capital and labor migration and

highlighted their effects on ethnic communities. These
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chapters address three recent developments of Chinese
businesses that affect the development of ethnic
communities: ethnic media, ethnic banking, and the
growing diversity and dispersion of ethnic businesses.
Chapter 2, by Zhou and Cai, explores the emergence
and blossoming of Chinese ethnic media in North
America. Ethnic media themselves are a newly
developed area of ethnic business. They are unique
because they are the product of globalization and at the
same time the facilitator of global linkage among local
ethnic members with their home country. Zhou and
Cai point out that the Chinese ethnic media have
grown rapidly and reach many members of the
community. They suggest that the Chinese ethnic
media are a product of globalization driven by
international financial investment and the growth of
the community due to recent immigration. Chinese
ethnic media are important in providing social support
and information to newly arrived Chinese immigrants,
including those with skills and high levels of
education. At the same time, Chinese ethnic media are
crucial to enabling diversified Chinese businesses to

reach their potential customers.
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The second phenomenon discussed is ethnic
With  the
globalization, the constant flow of international capital

banking. intensifying  economic
fosters the emergence of the Chinese banking sector.
The presence of Chinese banks signifies new
opportunities for Chinese businesses. Li and Dymski
in Chapter 3 describe in detail the emergence of
They

differentiate between two types of Chinese banking

Chinese banking in southern California.

institutions: Chinese American banks and Chinese
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foreign banks. The former are more locally focused
and the latter are overseas branches of Asian banks.
The writers have traced the development of Chinese
ethnic banking sectors and suggest that the emergence
of both types of Chinese ethnic financial institutions
has resulted largely from the transnational movement
of Chinese of
and the supply of ethnic

people and the “availability

transnational capital
millionaires.” They further argue that the existence of
Chinese banking is critical to the development and
expansion of ethnic businesses because many ethnic
Chinese firms have secured financial support from

these banks.

[ RO e LA R H L, IRRREE b2
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Lo and Wang in Chapter 4 explore the extent and
diversity of Chinese businesses of considerable size.
They use data collected from the Dun & Bradstreet
Business Directory to document the size and diversity
of the medium-sized and large Chinese businesses that
have a turnover of at least $50,000 in Toronto, where
a large number of Chinese reside. Using this criterion,
they recorded about 600 such Chinese businesses in
indicates that Chinese

Toronto. This number

businesses are no longer small, family-owned
concerns; a great number of them are relatively large
in size. In addition, the findings also vividly portray a
diversity of industries in which these businesses are
involved. All these results point to the fact that
Chinese businesses in Toronto have been transformed
beyond an enclave market where they cluster in just a

few locations.
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In short, authors of various chapters in the first
part of the book explore the changes in Chinese

businesses. In particular, they explore recent ethnic
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business developments: ethnic media, ethnic banking,
industrial diversity, and location dispersion. They
show that these changes largely reflect the effects of
economic  globalization.  However, economic
globalization does not only affect the development of
ethnic businesses, which in turn shape the ethnic
community; it also affects the operations of ethnic

business, the subject that we now turn to.

WA, RIERAT, Tk retk, Fiiie
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Chinese Businesses and Transnational Linkages

e N A5 5 T 1 2

One important aspect of economic globalization
is that it facilitates transnational linkages. With the
current international flow of finances and the constant
movement of workers from one country to another in
the emerging global market, today’s immigrants are
still actively involved in and constantly maintain
networks in their home countries (Portes and Zhou
1996; Glick Schiller et al. 1992). Based on data
collected from a number of Latin immigrant groups, a
recent study by Portes et al. (2002) suggested that
more than half of self-employed immigrants are
involved in transnational activities. The results clearly
show that transnational linkages are common among

immigrant entrepreneurs.

LT BRI — > B2 2 R S
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Transnational immigrant entrepreneurs most
likely conduct their businesses between their home
and receiving countries. The locational choices for
such transnational business activities are obvious
because these are the places with which they are most
familiar. However, conducting transnational business
between the two countries requires the maintenance of
stable linkages. Such linkages are important to sustain

business networks, to expand clientele, and to follow

15 ] 4 R A b M0 ) £ A B A2
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Y i R S HEH E (Chang & Tam
2004) .
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the local market trends (Chang and Tam 2004).

Although research has argued the importance and

benefits of maintaining transnational networks among

immigrant entrepreneurs, why do not all immigrant

entrepreneurs  maintain  transnational  business

networks? The question is rarely addressed.

Nevertheless, asking the question helps to delimit the

functions of transnational business networks.

Subsequently, the understanding of the nature of

transnational networks is enriched.
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In recent decades, studies documenting the
importance of the direct and indirect impact of
transnational linkages on ethnic business operation
have shown how products, clients, and employees are
recruited from either the sending countries or the
receiving countries (Kyle 1999; Landolt 2001). In
particular, there are ample studies of the transnational
linkages of Mexican entrepreneurs in the U.S. and
Mexico (e.g., Portes et al. 2002; Kyle 1999) and the
“bamboo networks” of Chinese businessmen in Asian
countries (e.g. Gomez and Hsiao 2001; Weidenbaum
and Hughes 1996). However, few studies have
explored the effects of transnational business linkages
between Chinese in major immigrant receiving
countries (Australia, Canada, and the U.S.) and in their
sending countries (Cheng 1999). It is important to
understand the transnational linkages of Chinese
businesses in various countries because the
transnational linkages may reflect unique cultural
patterns, structural characteristics of the receiving
countries, and geographic proximity between the

sending and receiving countries.
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(Gomez & Hsiao

In the first chapter of the second part of the book,

AFE ERH—%, Light (555%)
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Light (Chapter 5) compares differences in ethnic
business participation between Chinese immigrants
and immigrants from Central America in the U.S.
Light argues that transnational linkages are important
in reducing the differences in ethnic businesses of the
two groups. However, he reiterates the importance of
the group

characteristics, in the local receiving areas, and of the

local context, which includes

cultural differences between the group and the host

society.
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Light’s chapter sets the tone for the following
three chapters, which look at why not all immigrant
entrepreneurs have transnational business ties, if
transnational linkages bring benefits to business.
Although these chapters do not make direct
comparisons of the transnational linkages of Chinese
businesses in different cities, the authors lay the
groundwork by providing important information on
how transnational businesses are related to Chinese
business development in the cities where the authors
studied. Chapter 6, by Salaff, Greve, and Wong,
explores why some Chinese from the People’s
Republic of China have used their transnational ties to
set up their businesses in Toronto, while others have
not. Using data on 50 couples from the PRC, the
authors suggest that not all transnational linkages are
useful. Some of the business networks in China do not
help immigrants start their businesses in Canada. They
point out that the usefulness of transnational linkages
depends on the nature of resources offered. The study
is important because it warns against an overly
optimistic view of the effect of transnational linkages

on ethnic business operation.
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Ip in Chapter 7, using data collected in Brisbane
and Sydney, two major cities in Australia, compares
Chinese immigrants from Hong Kong, Taiwan, and
the People’s Republic of China. He found that those
from Hong Kong and Taiwan arrived in Australia with
transnational financial capital and ties. With financial
capital, they can easily take advantage of their
transnational ties and business networks in their
business operations in Australia. Without financial
capital, immigrant entrepreneurs from the PRC, even
those who have transnational ties, have to draw on
locally developed networks to establish their
businesses. When only limited support is provided by
local networks, they then have to seek help from
home. Nevertheless, most of the immigrants from the
PRC see their businesses as local in nature. The study
has shown that the availability of transnational
linkages is not sufficient a condition to facilitate
overseas business. Financial capital is needed to make

the linkages functional.
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The final chapter in this section picks up another
issue related to transnational business linkages. Szonyi
(Chapter 8) explores the effect of transnational
linkages on the community of the sending country.
Szonyi’s work is based on his historical data on how
one individual businessman in the late Qing Dynasty
brought new perspectives and ideas back home. He
provides an important glimpse of the effect of
transnational linkages beyond the economic
development of the local home community. He
demonstrates that transnational linkages can bring
cultural changes and can even have direct impact on

major political reforms.
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Chinese Businesses, Local Urban Structures, and

Homogenization

e NAlk s HT 30 T S5 A AT IR AL

The publication of Sassen’s book The Global
City (1991) certainly laid out a clear description of
how globalization affects local city urban economies
and structures. Although early researchers focused on
a few cities characterized as global in nature, studies
in recent years suggest that most cities are influenced
by globalization to various degrees. Today, most
studies try to identify the general patterns of the urban
change effected by globalization (Taylor et al. 2002;
Smith and Timberlake 2002).

Sassen ()2 AF (BRI T ) T-19914F H
R IR T AR 2 1 5 T 22 B A 4 A
HIREHE o SV T 7T R O E B Akt
JR DT, AFGE AR T, RETR
ZHORTEAFIFEEHAZ 2] T AR5
Wi AR, 2B 9T B e RS R
T AR — A LA (Taylor et al
2002; Smith & Timberlake 2002) .

One of Sassen’s original observations was the
effect of globalization on local economies. She
suggests that the increasing flow of international
capital fosters the growth of financial and service
industries and the decline of manufacturing industries.
Educated and skilled laborers are in greater demand
and, subsequently, are highly rewarded in the labor
market, while the unskilled experience more difficulty
finding jobs (Stalker 2000). As research has pointed
out that those involved in ethnic businesses are more
likely to have lower levels of education and skill
(Light and Gold 2000), the shrinking availability of
manufacturing jobs in the city can have a direct and
significant impact on the propensity for individuals to

become entrepreneurs, and on their economic returns.

Sassen i f] 1 R3E 2 — 2 A ERAL X H
TEGEIIR . ihiN Ty,  FERR B A A
SN BE T 4 AT R 55 b (i S DL K )i
W EEIR . TR 2 I 20E MEGEST 3 )
TORAIHIK, BAIRIN 55 50 ) REARAS BE = 1
I, TS RAGRIN 55 30 70 AR MR B T A
(Stalker 20000 . HWr7tfat, fERE R
TAEM N A TR R A BRI B8 Fl4
RE/KF-HI N (Light & Gold 2000) , fij il i
AL 2 B, A AR Ak 2R
0 ) S F 22 5 [l 4l ™ A 1 BT B K R 5%
M o

The effect of globalization on local economies

can also affect ethnic businesses. The increasingly

multinational nature of corporations creates more

opportunities for ethnic members who are familiar

with local affairs and culture in their home countries

SRR 24 1 22 5 (0 R 52 1 21 J
Al o BRI 2 [ AV RO [ AL,
NI N B 24 1t =5 55 AT ST A I IR 76 B 5 1)

it T EZ L2 (Stalker 2000) . fE
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(Stalker 2000). In these circumstances, and with the
aid of legislation ensuring fair employment, ethnic
members may now experience less “blocked
mobility,” which has been suggested to be a major
structural factor that encourages ethnic members to
seek self-employment (Li 1998). These changes can
also have considerable effects on the propensity of
individuals to participate in ethnic businesses and the
differential earnings between those who work inside

and outside ethnic businesses.

Bt AFaioll, STYRREE R, E A
RE TR RBANZI, XA R
iR A 1 oKk B E O I 32 EE LS R R
(Li1998) . XLAAY WX NS 5KEE
b, PR AN A TAEA
SRRV RSN 22 St 7 A E R R

Partly due to globalization, the growth of racial
and ethnic diversity changes the ecology of the city,
which in turn affects the development of ethnic

businesses. One of the consequences is that the ethnic

businesses of some larger groups may face a dilemma

of growth. On the one hand, the increased size of the

group provides the momentum to grow. On the other

hand, given that the group can only support a limited

number of businesses, more competition among these

businesses may occur (Lieberson 1980). Another

consequence of the increase of the ethnic group’s size
is changes in residential patterns. A higher residential
concentration of ethnic members may foster the

development of ethnic businesses.

M aEkil, RIRZFE RIS
THRTAERS, BT TR E LR R .
Hjg R —J, SRR E Al

REMIm AR NS . S — D5, T4

|

[~

R eSO A IR B A Ak, AV [ AT BE

ST £ 554 (Lieberson 1980) . H—

a1

R AR AR, R K B Y
JE LB E 2 ffe 2t R e Al PR

In the third part of the book, Fong and Lee
(Chapter 9) fully explore the effect of local urban
structure, under the impact of globalization, on ethnic
businesses. Although this book focuses on ethnic
businesses, the study provides a larger framework by
comparing earnings of workers and business owners
working inside and outside the ethnic economy.
Ethnic economy, despite variations in definitions,

refers to the agglomeration of ethnic businesses.

AP =34, FonghllLee (H9%)
FORDE T AR R, M7 I 45
S I AV AR o IR AR A SR (2
e Al EXRE IR, 2l
LR 5 22 55 N A8 AR N AT A 5K I
WNKSZBLR . BARE A, HRHE
g R L SRR . iR 1990473
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Drawing from the 1990 U.S. census and focusing on
Chinese in 16 cities, the writers specifically address
four local urban structural effects: the size of the
ethnic group, residential patterns, the relative
employment situation, and the state of the local
economy. They found that local urban structures have
a strong impact on the earnings of those who are
business owners or workers inside the ethnic
economy. Therefore, they suggest that the earnings or
economic returns of entrepreneurs fluctuate and are

subject to various local urban structures.

TR TES B, FLARRER 1 DRt T 3l
GERGSORE  RRF AR B AR L AR AL
WA T 2 50IRGE . MR, b
T 25 R X TR Al P R ) b 2K B A 1Y
WANFIRKRIEET. R, AATTA el
KN BT R A BB, FF 32 2R
o 7 T EE R PR

Economic globalization fosters migration of
skilled workers. It partly contributes to the growth of
the middle class in the Chinese community. Given
such a context, Peter Li in Chapter 10 explores how
changes in the class locations of Chinese affect the rate
of participation in ethnic businesses. In addition, he
investigates whether self-employed individuals still
have an earnings advantage over wage earners.
Drawing from 1996 census data collected in Canada,
another major immigrant receiving country, Li shows
that the propensity for self-employment among
Chinese is similar to that of other Canadians, with the
qualification that foreign-born Chinese are more likely
to be self-employed. He also found earnings
disadvantages among Chinese females regardless of
whether they were foreign born or native born,
whereas Chinese foreign-born males experience more

disadvantage in economic returns than do native born.

LU T HOR T ANRITR,
— AR AR TR NI A B 2
K. HUk, Peter LiT-5510F 480 14 K
JEHAL I AR TR AL 2 55 F2 (R R
seAh, it MR g EE AT
HEA UL . 19964 7E %= K4
HIN E S S8R ], AR E
1) 5 00 R AL, ABLFE [ Ak AR ) e
EAEA A RENFNMELE . e KN,
T AE A A A, v
FISNAR AL T 55, T A0 L HE A ) o [ 55
VETESF 4R 7 T HE A AR R B3 PR R Dy
AH

Finally, economic globalization does not only
shape the structures and processes of Chinese
businesses. It also raises the issue of how much the

economic and social activities related to Chinese

W, LRGN R
A A LSRR, IE PR A i A,
HI 5 He N Aol Al 0 i a2 B At 2 % 30
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businesses reflect local uniqueness. The discussion
reflects a larger question of economic globalization:
homogenization. Although economic globalization
helps to diffuse products and technologies quickly
from one location to another, it also poses a challenge
to local communities to resist the erosion of their local
uniqueness. In other words, it asks how much there is
“homogenization” between home country and local

destination.

FEZ KRESE b 1 3t ke itk . X397
PR ST 22 5 A BRAL — AN BE K 1) AL
AL . R GTAERA B TR oA
PR RGE Y 53— A7,
AL 50T =2 i e X AR L 75 R 14 422 e
et Bk #E 2, et R E b E
H gtz 18] “ B MR,

The discussion by Luk (Chapter 11) addresses the
issue of homogenization. The use of landmarks and
famous business names back home allows Chinese
businesses to define their business niche. However,
the outcome can be homogenization between home
country and the local destination. Nevertheless, that
does not imply that globalization helps create ethnic
businesses without subethnic distinction. Using data
collected from Chinese businesses in Toronto, Luk
argues that this phenomenon reflects the global and
local linkages of ethnic businesses in terms of not only

economic but also cultural interactions.

Luk (115 B8 1 R4 Y )
A A bR AN 44 Ak, e N 4l
FLAHAE B QR E N, IX AT RE St 1
A [ AN H B3 18] [F] A . SR
RIFAERE EERCA BI85 JE 2 5 1
/3 S P DU E A (B 2L YN R Eioal L1
MBI, Lukildy, IXFPELG e | 42k
A bR A MV AE 22 BRI S AL . 5) 77 TR
KA

Ethnic shopping malls are a unique development,
largely the results of international capital and the
recent growth in the Chinese immigrant population.
Most products sold in the malls are ethnic specific and
reflect the most recent popular cultural trends of the
sending country, an indication of homogenization. For
example, shops sell the latest CDs of popular singers,
the latest popular TV soap opera series, and the latest
fashions in the home country. Ooka’s Chapter 12
explores the effects of mall visits on how youth
perceive their own ethnic identities. Her data drawn

from Toronto show that frequent visits to ethnic

RGP h O — PO R, &
I [ o B AR o [ A RN T R
i, R R ZH0 AR R
FOWRH, Sk 1%t ERAT SOk, 2[R
O —MR M. Flan, /s B ERATHT
HEGHTCD, OBt AT AL R, DL
A [ BT IR 255 . OokafE 55125 4R 1+ 1 4
BNER A S RIES RN, BT 248
LR B, S0 6 R R T
OHBE R RRIAFERA K. AEHESN
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shopping malls are associated with higher levels of
ethnic identity. The chapter highlights how this new
spatial arrangement of ethnic businesses attracts a
younger generation of co-ethnic  members.
Subsequently, it can have a considerable relationship
to the ethnic identity, and significant implications for

the ethnic cohesiveness of the younger generation

47 X AHT R R A, F A A A R A2
i 51 AR RO R K. e AT RES
RBONFE SRR R, JFRER—
AR BRI TR 7147 RS

All these chapters are about Chinese businesses.
As the Chinese are one of the largest Asian groups in

most major immigrant receiving countries and they

represent a considerable number of Asian ethnic

businesses, these studies provide a crucial

understanding of the group’s business participation in

these countries. We hope that this book is a beginning

that will further link the literature of ethnic businesses,

globalization, and studies of the overseas Chinese.

PIAT IR S B2 R T4 Nk Al
Fro 13- rb BN 32 2088 PR IE i K
WAz —, AR A HE N E
Ak, Brek, Xt NRE AT, i
AEVRAE XL [ S ] Ip b SR I 1 58 o0 B 32
(s . BAIA BB AR N — I o

BE— R Al . RERACFTHEESN N AT
T SCHRIR SR

Globalization has transformed the operation of
ethnic businesses. This book attempts to identify the
changes, how they affect business operations, and how
they shape the development of ethnic businesses. All
these contributions suggest that the study of ethnic
businesses should no longer focus only on their
internal dynamics, but should also explore the
relationship between the internal dynamics of
businesses and the wider economic context that has
been shaped largely by globalization. We believe that
the discussion opens new avenues that link the
discussion of ethnic businesses to understanding the
multifaceted aspects of the topic. In particular, it paves
the way for exploring new developments in ethnic

businesses in the age of globalization

BRI T RE s E T
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Al R 1 5 2 R 22 5 TR AR AR
Felie, ENREREIRWEA TR Sk
(03T R T 1 TE S

Chinese Language Media and The Ethnic Enclave
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Economy in The United States

Chinese language media have been on the
American scene since the earliest Chinatown but only
recently have they achieved the status of an influential
ethnic institution serving both social and economic

functions. In much of the pre-World War 1l era, the

Chinese immigrant community was essentially an

isolated bachelors’ society consisting of a small

merchant class and a disproportionately male working

class who were legally excluded from participating in

the mainstream American economy and social life.

Chinese language media did not form a significant

ethnic institution at that time, because of the extremely

low levels of literacy and Chinese language

proficiency among many older immigrants, the limited

scale of ethnic economies, and the face-to-face

patterns of interaction among co-ethnic members in

segregated enclaves. Nevertheless, occasional and

back issues of newspapers and magazines published in
China, and concentrating almost entirely on China or
China-related events and topics, did circulate among
Chinatown elite. There were also
of

but circulation was small and was

the small

publications community  newspapers and
newsletters,
confined to Chinatown. Not until the late 1970s did
Chinese language media start to take on a dual role as
both an ethnic social institution and an economic

enterprise.

Mt RN IG, s ARl i
PRAESCELEG E, Atk . (HESIR
T, ARG RN A AL . T
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% B BOR T AP AT AR,
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FEARIE A~ RN . SR, A
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BRTE AN HEI bR,
AR AR A T R RS ISR AL B LA A
AR R U A 5

At present, the Chinese language media in the
United States are composed of publications,
television, radio, and the Internet, with publications

predominating. The largest and most influential

HAr, SCEMEEEARRHRY. B
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newspapers include the New York-based Chinese
Daily News (formerly The World Journal), the U.S.
edition of the Hong Kong based Sing Tao Daily, and
the New York-based China Press. Meanwhile,
numerous nationally circulated daily newspapers and
weekly magazines and locally circulated community
papers have mushroomed in cities and suburbs with
sizeable ethnic Chinese populations. Chinese
language television, radio, and online media have also
been growing rapidly, especially since the early 1990s,
with a strong presence in the very cities where the
ethnic press has established strongholds (Kang & Lee

Advertising 1998).

N CHEEFEARDY ) o AR E R (285 H
) MAZE) ChEFER) o Fr, fE
e NRJE RIS AR X, ¥ 2 4 R R AT
R E AR R TR T 1 A AT AL X AR 4R
M JE B S BOM I T SCHAL . T RR AN 2%
BAR AR R A, Rl it
FERHILLK, EDBREHEARCEET T
P R T R Ok R B ORIGE (Kang & Lee
Advertising 1998) .

In this chapter, we first describe how the
development of Chinese language media is affected by
the phenomenal rate of contemporary Chinese

immigration and the rapid diversification and
globalization of the ethnic enclave economy. We then
examine how Chinese language media in turn
facilitate the growth of the ethnic enclave economy to
grow beyond geographic and national boundaries and
help non-English-speaking immigrants navigate their

English-speaking host society.

R—gR, BATE M 7S E
M RIS, B I 2 AR AT 4 BRkAL
IR e K2 B A& U] oM HE B AR O J
. Hk, FAIWEIT 7 AREEA L W fe
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FRANE FE, 5B AR iE AR RO R\ e T ARl
[ 2%

Immigration, Suburbanization, and The Rise of
Ethno-burbs

R A0 XA AT RSB X )%

Chinese Americans are one of the oldest and
fastest-growing ethnic groups in the United States.
With the
immigration after World War 11 and the enactment of

lifting of legal barriers to Chinese
a series of liberal immigration laws since the passage
of the Hart-Celler Act of 1965, the Chinese American

community has increased more than ten-fold, from

FFELE NS E I s RIS AR B
RIEE 2 — . ZHERHEER R
ffbR, 1219654 (MGHRF—FEPNER) — R 5
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14 % 20004E 1)287.96 5 N (3544.71 75

58




GRUTRER 2 2 183

237,292 in 1960 to 2,879,636 (including 447,051
mixed-race persons) in 2000. According to the U.S.
Immigration and Naturalization Service (USINS
2002), nearly 1.4 million immigrants were admitted to
the United States from China, Hong Kong, and
Taiwan as permanent residents between 1961 and
2000, and China has been on the list of top ten
1980. The

contemporary  Chinese

immigrant-origin ~ countries  since

phenomenal rate of
immigration has been accompanied by two patterns of
immigrant settlement: one is the time-honored path
starting from inner-city ethnic enclaves and eventually
“melting” into white middle-class suburbs, and the
other is a distinct trend of bypassing the inner city to

settle into middle-class suburbs directly upon arrival.

AR ML) o ARHESE R RIF 4k R (USINS
2002) #¥E4eit, 7E19614 4220004 (8], T
14077 K H o H A i A1 G IS 1R R 3Rk
AER S HEAEE, HI1980FELLK,
[ — B AL+ KB RRIEE 2 1. 4R
] R PR A Nl B A B i e s =X —
Pl 7 SE AR AR A%, AT R )T
B, B RN AN RIARIX,
HMoRge G, HiEEEHTR
ZRBIX

Historically, Chinese immigrants clustered in
Chinatowns in major gateway cities. Chinatowns in
San Francisco, New York, and Los Angeles were
typical of the nation’s oldest immigrant enclaves. But
unlike early immigrants from Europe, who were
expected to assimilate into the mainstream society as
quickly as possible, early Chinese immigrants were
legally barred from naturalization and assimilation.
They were forced to take refuge in a predominantly
Chinese bachelors’ society, creating jobs for
themselves to avoid direct competition with native
workers while enabling themselves to fulfill a
sojourner’s dream of returning to their homeland with
gold and glory (Zhou 1992). Under Chinese exclusion
policies, even those who had attained adequate
economic means and cultural proficiency, including
the children of immigrants, found it hard to move out

of the ethnic enclave because of racial exclusion in

Pist b, i E REEALFE T
BN . HE . ARSI E
N RFEEE T Z MR WA, HY
Sk B WM B R ROANE], Al AT EE R
PREAN F kg, T o A R
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B, RN S &k EE A,
A S e AR B 2AH E - (Zhou 1992) .
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white middle-class residential neighborhoods. The
lifting of Chinese exclusion acts during World War II
opened up other occupational channels for the
Chinese. Many of them entered the military, the
shipyards, and the civil service; some were engaged in
wholesale trade and operated grocery stores and other
small businesses that were left vacant by the forced
removal of the Japanese to internment camps
(Waldinger 1992). The

immediately after World War Il brought some

and Tseng decades
residential movement out of Chinatowns among the
young and socioeconomically mobile co-ethnics,
leaving visible signs of decline and aging in these

century-old enclaves.

W7 —EANNEHOR R S, SE RIS
AN AN, T Al PR 37 b AR 2 PR H A
N IE B 7% 2 40 B 8 s B R (
Waldinger & Tseng 1992) . K51+
FEH, RSB TRREI IR R R
BT TN, A AP R G R
wANZRAL .

Since the enactment of the 1965 Hart-Celler Act,
which abolished the national origins quota system to
allow for family reunification and employer-
sponsored migration of skilled labor, old Chinatowns
have persisted and thrived as new immigrants have
arrived. Despite the out-movement of the
“assimilated” second generation, Chinatowns have
attracted new immigrants from diverse socioeconomic
backgrounds, new money from overseas, and well-
connected entrepreneurs who conduct businesses
inter-regionally and internationally (Lin 1998; Wong
1998; Zhou 1992). However, these traditional urban
enclaves no longer serve as primary centers of initial
settlement as many new immigrants, especially the
affluent and the highly skilled, bypass inner cities to
settle into suburbs immediately after arrival. As of
2000, half of the Chinese American population lives

in suburbs. Even in immigrant gateway cities such as

San Francisco, Los Angeles, and New York, the

19654 (MR —ZEENE SR ) TEFR 1 [E £5
PRSI, oV 5% B I SRR e 3= % B 325
TR, MEHBRIE, HHEAE
EIRE. RE PR, AL
51T R A AR S E 0 SR I,
Wik, MWK ZH ks (Lin 1998;
Wong 1998; Zhou 1992) . R 1] iX £64£ 4 )
T RN B SR R L, BT
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A fE EEESGE TLEERRX . HE
20004F, —FREEEE NEHELERTX .
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majority live in neighborhoods outside Chinatown.
For example, as of 2000, only 8 percent of Chinese in
San Francisco, 2 percent in Los Angeles, and 14
in New York live in

percent inner-city old

Chinatowns.

The suburbanization of the Chinese immigrant
population does not appear to be associated with the
disappearance of old Chinatowns, which have actually
grown and expanded in new directions, taking over
decaying adjacent neighborhoods (Zhou 1992).
Instead, it has caused the formation of “ethno-burbs,”
a term used to describe suburban middle-class
immigrant enclaves (Li 1997). What is distinct about
the current trend is not merely the dispersion of
immigrants in suburban areas, but a re-concentration
of the co-ethnic population into new suburban

immigrant enclaves.

Hh 2 BN B XA 5 TH R A4
THRTGIG, XA ST SLhr b O
Ji R A K, T R AR H X
(Zhou1992) . M, Efe#t | “ KA
X7 BB, X —ARAE TR X e
I I KM (Li1997) o R imh
REZACAMAE TF [RAEZBIX (70 1, A
T IE A N I TR0 DX R B 1 2 T A
H

Geographical concentration, to some extent,
follows a historical pattern: Chinese Americans
continue to concentrate in the West and in urban areas.
California alone accounts for 40 percent of all Chinese
Americans (1.1 million). Next are the states of New
York and Hawaii, with 16 percent and 6 percent,
respectively. However, there has also been a

significant increase in the Chinese American
population in other states that historically received
fewer Chinese immigrants, such as Texas, New
Jersey, Massachusetts, Illinois, Washington, Florida,
While

Americans have dispersed all over the country, the

Maryland, and Pennsylvania. Chinese
tendency towards ethnic concentration, especially
among the foreign born, is marked. Following the

drastic transformation of California’s Monterey Park

AR b, Mo S g — b
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into the nation’s first suburban Chinatown in the
1980s (Arax 1987; Fong 1994), many Chinese
immigrant communities or ethno-burbs have sprung
up in suburban cities. As shown in Table 2.1, there are
currently 11 U.S. cities with over 100,000 people in
which Chinese Americans comprise over 20 percent
of the city’s population. All are in California, and all
but San Francisco are suburban municipalities.
Traditional gateway cities have also witnessed the
formation of new ethnic enclaves outside old
Chinatowns, referred to as “satellite Chinatowns.”
Flushing and Sunset Parks in New York City, and
Richmond and Sunset districts in the City of San
Francisco are just a few of the most obvious cases
(Wong 1998; Zhou and Kim 2003).

2.1FR, HETSEREAL1IN A DHIE1075 1
P, Hfew e E A G A A
20%VL bo B Sl AR AR R L, B
TIHG L, Frasm#2 s 8Xl. 45
(I 30Tt I T TH R A 2 MR
RO MBS, PRy “ BREBEANE” .

AL TR A A HE AR, KIH4
L1 T 11 L DX RN 9 DX o f A
%7 (Wong 1998; Zhou & Kim 2003) .

Suburbanization and the formation of ethno-
burbs suggest a pattern of ethnic succession quite
distinct from the past. It appears that once satellite
Chinatowns and ethno-burbs take form, in-migration
of co-ethnic members accelerates. Some move in
directly from abroad, while others move in from
Chinatown as a step up the socioeconomic ladder.
However, whether in Chinatown or the ethno-burbs,
Chinese immigrants face similar language and cultural
obstacles. More than half the Chinese immigrants do
not speak English “very well.” Even those who are
proficient in English still encounter barriers because
of unfamiliarity with the host society. Moreover,
today’s Chinese immigrants have come from diverse
places of origins and cultures (including different
dialects) and socioeconomic backgrounds. Earlier

immigrants came predominantly from villages in just

a few counties in southern Guangdong, China. They
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were closely connected to their respective family and
district associations, and they received assistance and
protection from these voluntary associations once they
arrived in the United States (Wong 1977; Zhou and
Kim 2001).

% B A £/ 3 (Wong 1977; Zhou & Kim
2001) »

As they strive to settle in their new homeland,
many recent Chinese immigrants, including the
upwardly mobile, find themselves in a paradoxical
situation: they have voluntarily left their old homeland
but remained emotionally attached to it; they aspire to
become a part of their new homeland but are often

blocked by language and cultural barriers.

HABAIBS TR K R eI, VR
H¥HR, SfEFE RSN, KIEC
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fig.

They need institutional support to help ease

adjustment difficulties. However, existing ethnic
institutions, such as family or district associations, are
insufficient to meet the demands of immigrants who
have come from diverse places of origins and
socioeconomic backgrounds, and have settled in
places not as closely knit as old Chinatowns. Chinese
language media thus develop among the numerous
new ethnic institutions to serve that need, providing an
important tool in helping new immigrants adapt to life

in a foreign land.
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Diversification and Globalization of The Ethnic

Enclave Economy

A B2 B ) 2 PR A Bk

Economic development in the Chinese immigrant
community is another driving force for the burgeoning
Chinese language media. During the era of Chinese
Exclusion, the immigrant community was spatially
isolated in Chinatowns. The ethnic economy that
developed from those Chinatowns was oriented to

sojourning and was confined to either ethnically
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specific niches, such as restaurants, or low-skilled,
labor-intensive niches unattractive to native workers
(Zhou 1992). Even after the repeal of the Chinese
Exclusion Act during World War Il and for the
following two decades, Chinatown economies
remained small in scale and limited in variety, as the
immigrant population aged with little replenishment,

and the second generation gradually moved away.
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Traditional ethnic economies could not afford to
support ethnic media, nor did they have much need for
them. Advertising was an uncommon practice in old
Chinatowns as businesses were closely intertwined
with networks of co-ethnic members and their social
organizations. Information about goods and services
and business or employment opportunities was
channeled primarily through word of mouth and face-
to-face interaction. For example, the owner of a
popular restaurant was likely to be the head of a family
association and was inclined to hire his own relatives
and friends, who in turn spread the word about his
restaurant. A laundry worker was likely to shop at the
same place as his neighbors, who could share
shopping tips and exchange information about the
pricing and quality of goods and services in the
neighborhood. As a result, business owners and
workers could meet their respective needs without

having to step outside Chinatown.
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Since the 1970s, there has been unprecedented
Chinese immigration, accompanied by a tremendous
influx of human and financial capital, which has set
off a new stage of ethnic economic development
(Fong 1994; Lin 1998; Zhou 1992). The U.S. census
shows that from 1977 to 1987, the number of Chinese-
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owned firms grew by 286 percent, compared to 238
percent for all Asian-owned firms, 93 percent for
black-owned firms, and 93 percent for Hispanic-
owned firms. From 1987 to 1997, the number of
Chinese-owned businesses continued to grow at a rate
of 180 percent (from less than 90,000 to 252,577). As
of 1997, there was approximately one Chinese-owned
firm for every nine Chinese Americans, compared to
only one Hispanic-owned firm for every 29 Hispanics
and one black-owned firm for every 42 blacks.
Chinese-owned business enterprises made up 9
percent of the total minority-owned business
enterprises nationwide, but held 19 percent of the total
gross receipts (U.S. Bureau of the Census 1991, 1996,

2001).
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Most impressive has been the increase in the
scale and variety of ethnic businesses in Chinatowns
and Chinese ethno-burbs, a phenomenon also referred

to as “the enclave economy.” The enclave economy is

a sociological concept that differs from the ethnic
economy, in that it connotes a spatial dimension,
based on the geographic concentration of ethnic
businesses and co-ethnic populations, and a social
dimension, embedded in and with profound impact on
the social structures of an ethnic community (see
Portes and Bach 1985; Zhou 2002). Some ethnic
businesses have become incorporated into the
mainstream economy, such as Computer Associates
International in Long Island, New York, and Kingston
Technology and Sybase in Silicon Valley, California.
These ethnic businesses rely on neither a distinctive
ethnic labor market nor a co-ethnic consumer market,

and thus have relatively little tangible impact on the
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immigrant community as a whole, except for being
celebrated as models of success. The enclave
economy, in contrast, depends almost entirely on
ethnic capital, labor, and consumer markets, and
serves as an anchor, or identity marker, for the
immigrant community (Zhou 1992). The enclave
economy contains certain features of the primary
sector of the mainstream economy and provides
opportunities for upward mobility, such as self-
employment. Nonetheless, it does remain marginal to
the mainstream economy as it operates largely within
a culturally and linguistically distinct environment.
Even though many new ethnic businesses have
expanded beyond the geographic boundaries of ethnic
enclaves to tap into the mainstream consumer market,
they still tend to concentrate in metropolitan areas
with a visible density of co-ethnic consumers and
businesses and to maintain close ties to the ethnic

community.
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Compared to the traditional Chinatown economy,
the new ethnic enclave economy is much more
diverse. In the past, most ethnic enterprises were
restricted to retail and service sectors. Today, high-
tech and  durable goods  manufacturing,
communications, wholesale trade, FIRE (finance,
insurance, and real estate), and professional services
are among the fastest-growing industries in the
Chinese immigrant community. These ethnic
enterprises may be further diversified into various
specialties. We use the medical profession as an
example. In New York City, the Chinese business
directory listed only 12 doctors’ offices in 1958, 30 in

1973, and 300 in 1988. Among those 300 doctors,
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there was a wide range of specialties, from internists,
pediatricians, obstetricians, and gynecologists to
dentists,  optometrists,  orthopedists,  cosmetic
surgeons, acupuncturists, and chiropractors (Zhou
1992). In 2000, the number of doctors listed in New
York City’s Chinese business directory more than
doubled that of 1988. The 2002 Chinese Consumer
Yellow Pages in Los Angeles is 3 inches thick (2,500
pages), and the listing for various herbalists and
doctors of Chinese and Western medicine with various
specialties takes 409 pages. New ethnic businesses are
also much larger in size and scale than traditional ones.
In the restaurant business, for example, traditional
family-run restaurants are supplemented by trendy
corporate-managed restaurants equipped with banquet
halls, private dining rooms, karaoke and other
entertainment facilities, and seating capacities for 500

or more.
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To a great extent, the survival and growth of the

enclave economy depend heavily on ethnic
resources—foreign capital, pooled family savings,
ethnic labor force, ethnic consumers, and transnational
markets. To compete for a greater share of the ethnic
consumer market, ethnic businesses can no longer
depend on word of mouth or face-to-face interaction
to facilitate information flow. They must find new
ways to communicate with potential consumers who
are diverse in dialect, origin, socioeconomic status and
settlement patterns, but who share similar tastes and
needs for goods and services that the larger economy
cannot adequately provide. As a result, Chinese
language media have emerged in the immigrant

community, not simply as a service to ethnic
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businesses for marketing and advertising, but also as a

new type of ethnic business.

A Descriptive Profile of Chinese Language Media in
The United States

5% [ e AR AL

Chinese language media in the United States are
composed of publications, television, radio, and
mostly recently online publications and broadcasting.
Publications dominate the ethnic media. According to
an incomplete count (Kang & Lee Advertising 1998),
there are three major dailies that have a substantial
U.S./Canada circulation. Chinese Daily News, which
is affiliated with the United Daily Group based in
Taiwan, is by far the largest and most influential
Chinese language daily in the United States in
particular and the global Chinese community in
general. Since its debut in New York in 1976, Chinese
Daily News has become an independent daily with
three headquarters—New York, Los Angeles, and San
Francisco— and multiple branch offices in major
cities in the United States, Canada, Europe, and Latin
America, and a U.S. circulation of 298,500. The
second largest newspaper is the North American
edition of Sing Tao Daily, a subsidiary of the Hong
Kong based Sing Tao Newspaper Group. Sing Tao
Daily established its branch offices in San Francisco
in the early 1960s, Los Angeles and New York in the
1980s, and Boston, Chicago, and Philadelphia in the
1990s with a U.S. circulation of 181,000. The third
largest newspaper is China Press, which was
established in 1990 in New York as an independent
paper but maintains close contact with the official

media machine in mainland China. China Press has a
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U.S. circulation of 120,000.

In cities where the “big three” dailies are
headquartered or have branch offices, there also
coexist numerous Chinese language dailies and
weeklies with regional or national circulation ranging
from 15,500 to 90,000. In addition, many local
community newspapers and magazines have also
appeared in the same cities, especially since the 1990s.
Community papers, mostly owned by immigrant
entrepreneurs, are published weekly or bi-weekly and
have a circulation typically between 5,000 and 10,000
copies. Most of these community papers are
distributed at no cost through Chinese-owned
(e.9.,
agencies, bookstores, and restaurants) but some

businesses Chinese supermarkets, travel
charge customers a nominal fee. Most of the
community papers and magazines are established in
suburbs rather than in inner cities. In Los Angeles, for
example, there are at least two dailies and six weeklies
printed and circulated locally. All are headquartered in
the Chinese immigrant community in LA’s eastern
suburbs. In Washington D.C., there are at least six
local weeklies, and all are registered in Rockville,
Maryland, a suburban community with an increasingly

visible Chinese immigrant population.
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Chinese language television is relatively new, but
has developed rapidly since the mid-1980s. According
to Kang & Lee Advertising (1998) and our own
survey, there are three major Chinese television
networks—Asian American Television (AATV),
Chinese Television Network (CTN), and North
(NATV).

networks broadcast in both Cantonese and Mandarin

American Television These national
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24 hours a day, seven days a week via satellite, or
through local cable systems in major cities for two to
15 hours per day. Chinese TV programming features
headline news from China, Hong Kong, and Taiwan
and breaking news in the United States and in the
world, along with a wide variety of special reports and
27
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entertainment  Chinese  language  media
August 2016 programs, including variety shows,
popular or classic Chinese movies, Cantonese operas,
and children’s shows. Locally produced programs
include U.S. and American Chinese community news,
commentaries, and special forums on topics ranging
from current affairs, local politics, education, to real
estate and finance. AATV claims to reach about
87,000 households in Los Angeles via two local cable
channels, usually three to six hours a day, Monday
through Saturday, and as many as 100,000 more
viewers via satellite dishes. Like AATV, CTN’s major
market is in Los Angeles and has a viewership of about
280,000 households via local cable channels, and
another 285,000 via satellite dishes for its 24-hour
programming. NATV, also headquartered in Los
Angeles, claims to be the largest Chinese language TV
network in the U.S. and to reach an estimated
viewership of about 860,000 on the West Coast and in
New York. In addition, there are at least 12 Chinese
local TV stations, and the number is growing in cities
with sizeable Chinese immigrant populations. These
local stations air programs supplied by national and
regional TV networks in China, Hong Kong, and
Taiwan, and feed their programming to local cable

systems with broadcast time varying from 30 minutes
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daily to eight hours daily. Except for the San
Francisco-based Chinese Television Company, which
was established in 1976, most of the Chinese language
television stations started broadcasting in the mid- to
late 1980s and the 1990s, and most serve the West
Coast, reflecting the increasing waves of recent
Chinese  immigration and its  geographic
concentration. In major cities, such as Los Angeles,
New York, San Francisco, Houston, and Chicago,
these local Chinese TV stations claim a viewership as

large as 100,000 or more.
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